Please read Ch. 13 on Rhetorical Criticism (attached in pdf) and answer Questions 1-2. For Questions 3-7, please follow the directions below
Dove is owned by Unilever, Inc. a British-Dutch conglomerate (headquartered in the Netherlands) which owns over 400 companies, including Axe, the personal care product aimed at young males in the United States (called Lynx in the United Kingdom, New Zealand and Australia). Here, Dove’s Real Beauty campaign launched in 2004 (click on the preceding link and the “real beauty pledge” link on the page) seeks to promote dialogue about the definition of real beauty. Read about Dove’s campaign on its site and watch this commercial in order to answer the questions below. Here, the purpose is to engage in a close-reading of the artifact to analyze the ad’s denotative and connotative messages and arguments—whether such variables are intentional or unintentional—related to social power, a term you may look-up at different sites for various definitions.
1. [bookmark: _GoBack]Rhetorical analysis consists of using the framework of ethos (ethical credibility), pathos (values/emotions) and logos (logic, argument) as methods for creating analysis. How does this chapter go about establishing its own credibility (ethos) as a chapter on rhetorical criticism? Explain.
2. In your own estimation, what is the most important part of the chapter. Make a claim and give a reason for the claim (claim+reason=thesis) and provide evidence from the text to support your thesis.
3. How does Dove portray gender roles in the commercial? For instance, what roles do women play in the commercial? Men?
4. Who is the implied narrator and what kind of power does the narrator have? Explain your interpretation and support it by giving examples from the commercial. 
5. How does Dove assign social power among the people in the commercial? When thinking about this question, examine who has authority, credibility and power. In this kind of relationship, there is usually people who are dominant and people who are subordinate (subordinates tend to obey or follow). Who occupies (or what gender groups occupy) dominant and subordinate positions in the commercial? 
6. This commercial seems to be arguing that women should gain another perspective in order to “liberate” themselves (women), but from what or whom should they liberate themselves?	
7. As you come to some conclusions related to this popular commercial, think about the intentional messages Dove is sending about beauty, women, social relationships--and explain any unintended messages you see as well.
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