[bookmark: _Hlk500260994]Week 6 Discussion: Quantitative and Qualitative Sampling
	Sampling is a term that is used to refer to a population subset which is selected by the researcher (s) through either probability or non-probability sampling (Candès & Wakin. 2008). In quantitative research, researchers’ aim is to make general conclusions about populations from which the sample is drawn. Resultantly, such researchers rely more on probability sampling in which case the likelihood that members being selected to be part of the sample is known. Probability samples seek to identify a representative sample within which all qualities of the population thereof are exhibited (Neuman, 2014). On the other hand, qualitative researchers conduct research to understand a specific phenomenon thus the sampling techniques they use must allow them to reach the latterly identified goal. Such researchers often use non-probability sampling, in which case the probability of one being part o the sample is not known (Patton, 2005).
[bookmark: _GoBack]	An example of probability sampling (quantitative research) is simple random sampling. The latter involves the random choice of study subjects from the population making the sampling technique an unbiased one. Everyone that is selected to be part of a simple random sample is chosen independently of other population members. Some of the advantages associated with simple random sampling include the researcher needs minimal knowledge about the population being studied, the method has no classification errors associated with it and it can be used to analyze data including inferential statistics. Among the disadvantages associated with the same are it cannot be applied where the study population is heterogeneous or where the units being studied are widely dispersed. The method is also associated with many errors especially when compared to stratified sampling (Cooper et al., 2006). An example of non-probability sampling (qualitative research) is snowball sampling. A snowball sample is characterized by one or two participants that the researcher wants to include in their study from which the characteristics of the rest of the sample are drawn. The advantages of snowball sampling include that it allows research to be conducted where it may have been impossible due to lack of participants and it allows the researcher to discover characteristics of a population that were not known. The disadvantages are the researcher cannot determine the error (s) made in sampling and no inferences can be made concerning the study population from data collected from the samples (Handcock & Gile, et al., 2011).
References
Candès, E. J., & Wakin, M. B. (2008). An introduction to compressive sampling. IEEE signal processing magazine, 25(2), 21-30.
Cooper, D. R., Schindler, P. S., & Sun, J. (2006). Business research methods (Vol. 9). New York: McGraw-Hill Irwin.
Handcock, M. S., & Gile, K. J. (2011). Comment: On the concept of snowball sampling. Sociological Methodology, 41(1), 367-371.
Neuman, W. L., & Robson, K. (2014). Basics of social research. Pearson Canada.
Patton, M. Q. (2005). Qualitative research. John Wiley & Sons, Ltd.
