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Volkswagen is one of the leading companies in the automobile industry. Apart from its reputation for high quality and products, it has also been known for its interesting and thrilling advertisements. It seeks to create awareness of its products in North America through one of its largest market campaigns that would play a key role in improving its revenue base. It is a brand that everybody in the USA wants to drive. 
[bookmark: _GoBack]The biggest challenge that the company was facing in the U.S is to identify the best marketing strategy that would enable them to connect with the market emotionally. There were already Volkswagen enthusiasts in the country, but there was a need to ensure the brand's emotional connection. To deal with this challenge, the tactic used is to promote the brand beyond advertising and incorporate human behavior, which has a market value. This led to a punch dub campaign.  
The punch dub campaign sluggy was selected as the fictional character that continued to connect consumers before and after the advertisements. The selection of sluggy, I think, was very appropriate because he connects well with the consumers. He is funny and conservative who makes every other person wants to listen to him. He is old, and this makes it interesting that he is the one who invented the game.  Everybody continued engaging in this game even when no advert was being run. This prepared the market and created awareness about the Volkswagen products. It was easy to market any vehicle immediately; it has been launched because consumers are still engaging through the punch dub game online. 
These adverts make the Volkswagen brand stand out from other brands due to its emotional connection with the consumers. Today Volkswagen continues to integrate human behaviors in its advertising campaigns, which makes the brand more visible in the market. The sorry advert is one of the latest adverts by Volkswagen it connects with the behavior of human beings, and this increases awareness of consumers. 
