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COCA-COLA'S MISSION, VISION, AND CORE VALUES.
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Coca-Cola is an American-based multinational carbonated drinks company headquartered in Atlanta, Georgia, originally intended as a patent medicine for soldiers in the 19th century. A growth mindset and intense marketing led to the dominance of the beverage company in the market. The company has a clearly defined mission statement and vision that aspires to make a difference by refreshing the world. They envision craft brands that entice the people and restore them in body and spirit to create sustainability and better the future by making a difference in people's lives, society, and the entire planet.
Mission and vision statements are vital parts of every organization's landscape. Every company starts with an idea, and behind that idea is a mission and a vision the company must commit to ensuring it reaches its goals and success. The mission and vision speak the principal purpose of the organization's existence (Chun & Davies, 2001). They are guidelines for how the organization with exemplary leadership, an empowered workforce, the proper structure, adequate funding, and a belief in the vision, mission, and values could result in growth and success.
The mission statements
Coca-Cola aims to rejuvenate the globe in body, spirit, and mind while rousing moments of sanguinity and joy through its beverage brands and operations. The company aims at creating value while making a difference on the planet. The mission statement is a concise statement that states the core purpose of the organization. It also may include fundamental organization philosophies, its competitive advantages, the desired goal, or future. The mission is generally an expression made by organization leaders to achieve the desired goals of the company (Baah & Bohaker, 2015).
 A good mission is a crucial marketing tool for every organization that helps capture its brand positioning and helps the brand stand out from its competitors. A good mission statement ought to be sharp, not vague, clearly discernable and focused, invoke an emotional appeal, represent the brand, and be a plan for the long haul.
Solidity over vagueness.
[bookmark: _Hlk80639928]Every organization knows that customers want actual results—no fluff and buzzwords. The mission statement should be an explicit definition of the values that the company provides and what the company strives to achieve. Words that are not substantive or actionable spark no interest. Coca-Cola's mission statement is crafted using energizing words with a tangible value that is easily pinpointed (Markides & Papadakis, 1998). A clear, objective-focused statement that articulates the company's brand has ensured its dominance in the market globally. 
A clear and focused mission.
A clear and linear direction is essential in every company's mission statement. Having an umbrella that covers it all or, in other words, consolidating the company's multifaceted propositions into one clear and discernable path. The company coca-cola has a portfolio of beverage products, and the mission statement pinpoints the key themes that all the products and services have in common. (Markides & Papadakis, 1998).  A clear and focused mission statement clears any confusion and sets the train motion in one discernable trail.
A mission statement that invokes emotions.
People often tend to remember statements or actions that invoked feelings in them. A piece of bland information without an edge and personality is easily forgotten or overlooked. When crafting a mission statement, an organization need not be afraid of using energizing, inspirational, and memorable words, rather than using bland, scientific, and objective opinions. (Markides & Papadakis, 1998).  Coca- Cola is one innovative company that strives to build emotional connections with its prospects in its mission statement that is not only eye but emotionally catchy.
Mission statements as introductory handshakes.
A mission statement should be a brand persona for every organization. It should provide a prospect for the business to showcase its brands and personality and stand out apart from the competitors. (Markides & Papadakis, 1998).  A company's brand is what makes the company unique; therefore, a mission statement should reflect and, at first glance, introduce the brand in the marketplace. 
For the long haul. 
A mission statement should be continuing and built to last over the company’s changes in strategies and course. Continuity and consistency are vital for resonating with the customers and ensuring a consistent brand image. (Markides & Papadakis, 1998).  Change is inevitable, but for the most part, mission statements should have minimal modifications and be broad and resilient enough to embrace and blend through the transition.
The Vision statements.
Vision statements are means by which organizations invoke vivid mental pictures of the company's goals. Vision statements should inspire and energize the leadership, stakeholders, and workforce to work towards the goals. It is a guideline the company returns to in case of confusion on business goals and objectives (Collins & Porras, 1996). A good vision statement is written in present tense but oriented towards the future; a summary demonstrates ambition, uses unique and unequivocal language, and evokes emotion.
Coca-Cola aims at achieving sustainable progress by setting up a strategy with clear goals on various aspects that affect the company. The organization's purpose of maximizing profits returns to their shareholders while being mindful of their responsibilities to the community. The company strives to create an excellent place for working for the workforce, where people are inspired and encouraged to be innovative and inspired to be the best version of themselves. On their beverage portfolio, the company envisions to bring forth a portfolio of beverage brands that are customer's choices, needs and preferences. The company also strives to nurture a thriving network of partnerships with the stakeholders built on mutual honesty and loyalty while being a responsible citizen that makes the planet a better place.


Future-oriented.
A vision statement is written in the present tense, not future tense; however, it is futuristic. Forward-thinking and representing the long-term goals of the company. A mission statement provides employees with a plan that attracts other groups to follow and support the organization's operations (Collins & Porras, 1996). The vision statement determines the impact the organization hopes to make in the long run.
Concise formatting.
Vision statements are about a sentence or two long. One passionate and inspiring statement that everyone inside and outside the organization can understand. The mission statement is a summary and should be a powerful and catchy statement primarily repeated in communication mediums (Collins & Porras, 1996). The powerful phrase makes up the first clause of the vision statement.
Unequivocal language.
The mission statement should not have business language or speak. A clear and concise message that is easily remembered and demonstrates the uniqueness of the organization. The statement should align with the goals of the company to avoid confusion with the stakeholders.


Evoke emotion.
The vision statement should inspire emotion and evoke a connection with the employees and stakeholders. Emotional connections ensure that stakeholders involve and are engaged with and support the organization's operations (Collins & Porras, 1996). A vision statement is unapologetically passionate; however, it also parts the challenging feature of the vision to what is felt and thought of it.
Coca-Cola vision and mission.
Coca-Cola is a company that has embraced and understands the quality of life and strives to maintain a trend that focuses on leaving a legacy in every community it operates in. The mission and vision statement all have the requirements of a good vision and mission statements—inspiring moments of buoyancy and cheerfulness. The statement is not vague; it is solid and has substance. It's a description of what the company provides. The mission and vision statement use clear and focused language with clear formatting that shows a clear and discernable linear direction that the company strives to adhere to—invigorating the world, rousing instants of cheerfulness and buoyancy, and generating value while making a transformation. Both the mission and vision support each other and work in cohesion. Its crucial plan in the mission and vision statements is a strategic plan on staying and remaining chief in the market (Baah & Bohaker, 2015). Together, the statements show that it will achieve this by diversifying its portfolio and providing several options for customers, and gaining a more comprehensive market audience while being socially responsible.
The vision statement clearly defines the progressive strategy towards a precise goal that propels the corporation to the future. The company strives to inspire the workforce to be innovative while ensuring a collaborative work environment that is great for work. Coca- Cola aspires to be the best through expansion and innovative products and outreach programs for the communities and customers it operates with. The organization strives to maintain an uphill development trend in market dominance (Baah & Bohaker, 2015). The vision statement reflects the business’ intent to become an agent for change and growth in its business, community, and planet.
Refreshen the world through its portfolio of drinks in body, mind, and spirit and creating an inspired workforce where they can be the best they can be. The mission and vision statement invoke feelings by inspiring the customers and the workers and maximizing its long-term profit returns to its shareholders.
Coca-Cola values statement.
Coca-Cola company embraces a set of values that serve as a compass for its business operations, mission, and vision. Their values include leadership, partnership, truthfulness, responsibility, passion, diversity, and quality. The management team is set on courage to shape and lead towards a better future for the company, employees, and community. The workforce, leadership, and community are collaborative to ensure collective genius and development. The company is set on being authentic and trustworthy, accountable in all their business operations, and committed, in both heart and mind, to work on diversity and inclusion for all their beverage portfolio and ensuring they deliver quality in all their services and products (Baah & Bohaker, 2015). The core values of Coca-Cola portray the company as an ethically based organization that strives to do its best for a better future for everyone in truth and commitment. Coca-Cola company follows a clearly defined trail that has ensured its top position in the market and global growth and success in all the environments it operates in.
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