
MKT-315 – Brand Strategy Presentation Checklist
Title Slide and Introduction
☐ Included the presenter's name, course information, brand name, and a public link to the presentation.
☐ Confirmed the link is accessible and not password protected.
☐ Briefly introduced the presenter and the purpose of the presentation.
Industry and Company Overview
☐ Summarized key trends, competitors, and growth forecasts in the industry using credible sources.
☐ Described the company's mission, core products/services, customer base, and recent strategic developments.
☐ Used the "telescope and microscope" approach to show the big picture and brand focus.
Segmentation, Target Market, and Positioning
☐ Identified the market segments the brand targets.
☐ Described the target market using demographic and psychographic details.
☐ Explained the specific consumer problem the brand solves.
☐ Described how the brand differentiates itself and the mental space it occupies in the minds of consumers.
Transition: Marketing Mix
☐ Used a transition slide to introduce the four Ps.
☐ Explained that "I will now discuss product, place, price, and promotion in detail."
Product Strategy and Brand Management
☐ Identified 3–5 major product lines.
☐ Described the product mix (width, depth).
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☐ Clearly stated the brand's unique selling proposition (USP).
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☐ Included a service blueprint with physical evidence, customer actions, employee actions, and supporting processes.
☐ Described brand image, identity, awareness, and loyalty to show brand equity.
Place (Distribution) and Price Strategy
☐ Described the distribution strategy (direct, indirect, omnichannel).
☐ Explained marketing channels used (e-commerce, retail, partnerships).
☐ Identified pricing objectives and explained pricing strategies with examples.
Promotion and IMC Strategy
☐ Identified which promotion mix elements the brand uses (advertising, social media, etc.).
☐ Gave 3–5 specific examples, including links or visuals.
☐ Compared traditional and digital media use with examples and evaluation.
☐ Described the brand's messaging strategy (emotional, rational, humorous, etc.).
☐ Explained how the brand's messaging is consistent across platforms (IMC).
Transition: Opportunities
☐ Used a transition slide to introduce the final section (global strategy, ethics, recommendations).
☐ Explained that "I will present future opportunities and strategic ideas."
Global Strategy and Ethics
☐ Identified where the brand operates globally and its market strength in those areas.
☐ Explained how the brand competes globally through pricing, localization, and supply chains.
☐ Assessed current ethical practices (labor, marketing, sourcing, sustainability).
☐ Identified one or more areas for improvement.
Strategic Recommendations and Growth Opportunities
☐ Proposed two clear, actionable strategic recommendations for the brand that will promote growth.
☐ Explained how each recommendation aligns with findings from earlier in the presentation.
☐ Based my suggestions on research and analysis.
Christian Worldview
☐ Explained, in 2–3 sentences, if the company acts according to a Christian worldview.
☐ Provided 2–3 specific examples to support the statement above.
References Slide
☐ Included all sources used in APA style.
☐ Explained the purpose of the final slide.
☐ Ended the presentation professionally by thanking the audience.
Presentation of Content
☐ Presented the content clearly and concisely.
☐ Effectively used speaker notes to present content.
☐ Presented ideas concisely and abided by time requirements. 
☐ Used Loom screen recording correctly.
Layout
☐ Created a layout that is visually pleasing and easy for the audience to follow.
☐ Organized content to contribute to the overall message.
☐ Used headings, subheadings, and white space appropriately.
☐ Used the backgrounds and colors to enhance the readability of the text.
Speaker Notes
☐ Organized speaker notes to support presentation of content.
☐ Corresponding in-text citations are throughout the speaker notes.
Format and Documentation
☐ Used the provided template.
☐ Followed the assignment prompt order.
☐ Correctly used APA style to format the reference list and in-text citations.
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