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1. What do you think that this publicity will do to Apple's sales and image?
This publicity will not affect the Apples sales and image because  most of the consumers do not care about the  working conditions of the company. Consumers are usually interested with the new iPhones in the market. 
One of the reasons why this publicity will not affect Apples sales and image is that the company is working really hard to satisfy the consumers’ needs and wants and ensuring there is adequate products in the market. Another reason is that the company is focused on innovation and is working continuously on new ideas and new products and ensuring they are rapidly produced and are adequate in the market in order to keep their customers satisfied and happy.
[bookmark: _GoBack]The publicity will not have effect on Apples sales and image because the company make sure the workers work constantly to produce the quantity required to ensure there are always sufficient products in the market. The company also ensures it implements latest technology to ensure high quality  products are produced to make their customers happy.

2. What is the RFID and what are the advantages and disadvantages of implementing this technology? Would you implement this technology, and why?
RFID stands for radio frequency identification. RFID refer to an ID system that is automatic and it is similar to barcode. The RFID tag gives a distinctive identification code readable to the scanning device. It utilizes radio waves for it communication with readers (Espejo, 2015). It turns the waves into digital data recognizing the  object having the tag once a reader picks up.
One of the advantages of RFID technology is that they are extremely simple to install therefore assisting in keeping track on them. Another advantage is that it does improve a product security because it is not simply duplicated. RFID also assist in monitoring the stocks update as well as product logistics. The disadvantage of RFID technology is that it is very costly in comparison to barcode. Another disadvantage is that it’s a technology that intends to intrude on consumer privacy thus customers are  worried about their privacy while buying the products with tags (Miles, Sarma & Williams, 2014).
I would implement RFID technology because it’s a key means of tracking and identification and it does increase data accuracy. The RFID technology  helps in removing faults and it’s more beneficial in transport, retail  and other businesses. I would also implement RFID technology for the reason that it will assist in monitoring the stocks update and it very simple to install.
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