Running head: ASSIGNMENT QUESTIONS		1
ASSIGNMENT QUESTIONS		5






Assignment Questions
Student’s Name
Instructor’s Name
Date

Assignment Questions
Module 2-Unit 4
Digital media has emerged at a rapid pace. The growth rate has resulted in people interacting easily with other individuals around the world and business has also grown exponentially as advertisements are done online. However, the development of digital media has also affected people based on behaviors, personality and relationships. Similarly, digital media has also disrupted traditional media due to the rapid shift. The development of digital media has besides influenced other fields such as entertainment, education, journalism and politics due to the innovation that it comes with it. Individuals' behavior is affected in different ways with some being affected negatively and others positively. Personality and behavior of a person can be influenced when they continuously involve themselves in using mobile phones, televisions or social media. According to Azucar et al. (2018), digital media can affect the personality of a person by causing insecurity, egocentrism and connection to the world. 
Digital media also interferes with a person’s memory since they do not need to keep on recalling everything. The use of smartphones has enabled people to save numbers and communicate with ease. Similarly, personal computers have provided more space to store information needed and communication to take place more easily. However, other digital media elements such as social media have also led to addiction and thus affecting the personality of individuals. People spend more time online and thus forgetting who they are thus end up messing with their lives. However, social media can also develop the real personality of an individual if used well. For instance, when people use their information with transparency and authenticity it can replicate their real identity. Maintaining the authenticity of information allows one to get real friends who value the person the way they are.
Moreover, digital media impacts an individual’s personality as it allows them to express their feelings towards something. The current information provided on digital media provides a place where one can share, like and comment based on the feelings they have after reading or watching the video. Therefore, people can express themselves. Technology has enhanced in such a way that information available online is not for only one person or the selected few, but also for everyone. For instance, when using social media sites such as Twitter and Facebook, people do post news and messages they find fascinating or exciting to them and others will view and comment based on what they feel. Thus, allowing other individuals to know what others are thinking about almost everything. 
Digital media again increases the IQ level of a person. Through sharing of information with other people around the world, people can get vast information at their hands. Information is knowledge and everyone needs to learn to increase their thinking capacity. Therefore, through the availability of more content to read people get to understand more and thus improving their IQ. Similarly, having enormous information on their hand also discourages bad behaviors as individuals are busy than being idle. However, being busy throughout can lead to depression and low attention, making individuals change their personality and avoid other people around them which can easily lead to suicidal thoughts (Hoge et al., 2017).
Relationship is also enhanced through digital media. The rise of technology provides a means where people can connect around the world in unimaginable ways. For instance, when people have a different situation than those around them such as a person moving to a different country, they will tend to use digital media to connect with other people with the same situation as they are and talk to them thus making them feel connected. Similarly, digital media has provided an opportunity for people to be part of the community. Individuals become united over the world and are brought together by a bond that enables them to share the same interest, thoughts, passion and worries. Every person feels to be part of the community and thus social network is the right medium to do it.
Romantic relationships are again nurtured by digital media. Many people around the world who have married have met online and the relationship started. Furthermore, according to McGrath et al. (2016), almost one-third of Americans in general and 48% of the population ranging within 18-29 years have dated online. The gaps of distance have been destroyed by digital media as people can communicate and share their lives. However, digital media can affect relationships negatively especially to people who like to compare themselves with other individuals. Online accounts provide a platform where one can assess their friends and for that reason when one realizes that their lives are not as good as their friends and thus withdrawing from friendships because they feel they are not good enough.
Module 3-Unit 1
Canadian culture is as a result of the cultural industry because culture signifies their unique identity. Although Canada is inclined primarily by several European cultures and traditions of its fundamental nationalities, especially French and British cultures. There are also inspirations from the culture of its native individuals and the neighboring United States of America. Moreover, despite culture being the foundation of the cultural identity, the cultural industries Sectoral Advisory Group on International Trade (SAGIT) plays a significant role in advising the federal government on matters concerning international trade (Crane et al., 2016). Similarly, the government has powers to decide on matters such as trade, but due to the respect of the Canadian culture, they have to involve cultural industries to provide a way that representatives from global affairs and divisions of Canadian heritage can agree with legislatures from of country’s cultural industries. 
[bookmark: _GoBack]Culture is a critical thing in every country because it helps in the development of a vivacious society and is articulated in different ways such as the way people celebrate, tell their stories, imagine their future and entertain themselves. Therefore, the imaginative expression helps in defining who individuals are and understanding other people by viewing the world in the same way other people do. Thus, Canada has developed an exciting cultural industry based on their culture. Furthermore, the industry is founded based on a talented music industry, several cultural institutions, film and television industry, various publishing industries and an active cultural new media business (Oakley & O'Connor, 2015).
Moreover, culture provides the identity of the country. Therefore, through its people can know their values and uphold them. Culture improves the quality of life of individuals by enhancing both health and learning, creating opportunities by meeting with other people and intensification of tolerance. The well-being of individuals, as well as the community, is enhanced since the country will become economically united. Thus, countries need a robust cultural expression to allow them to uphold their authority and sense of identity. Normally, globalization around the world is influenced by the domestic culture of a country.
The cultural industry guides society through the use of songs, magazines films and books. With cultural practices, people can develop an understanding of themselves as well as of people around them. Furthermore, the cultural industry provides a sense of pride in the country and makes people appreciate being part of the country and cultural practices. In this case, Canadian culture accomplishes a critical and important role in Canadian society. The cultural industry has worked towards enhancing Canadian culture and developing it to reach as many people as possible. One of the strategies used by the cultural industry to reach many audiences is by creating competitions in society and foreigners to allow people to demonstrate their innovativeness. The development of a more peaceful and stable place in people’s lives is reliant on the talent and creativity of individuals, producers and artists. 
The government also plays a significant role in promoting Canadian culture. Culture is very important in Canada and people work by following their cultural practices, therefore, the government needs to set good policies that will promote cultural practices. For instance, the Canadian government supports culture by providing restrictions on foreign investment, financial incentives, tax measures and intellectual property rules (Nevitte, 2017). When the government and the cultural industry are allowed to work together, good policies will be developed and they will help in developing a good environment that will favor preservation of the Canadian culture as well as Canadians getting the best the world can offer.
Canadian culture has faced several challenges due to evolution in the world including both technological and economic changes. Cultural policies have also been forced to transform and adapt to the changes. Similarly, the cultural industry has also been affected by the enormous changes created by technology and free trade around the world, for instance, the rise to new technologies has resulted in changes in means of communication. However, the government has been reluctant in changes as they have fear of losing their cultural way of communication hence creating regulations that will help in the control of such technologies.
Moreover, technology development has positive impacts on the development of Canadian culture and improvement in the cultural industry. Through the use of satellite and telecommunications industry developing new technologies that will enhance distribution systems, the cultural industry will have the opportunity to distribute Canadian culture to many people both in Canada and the whole world. Another challenge in the cultural industry is the emergent of free trading and open markets around the world which makes it hard in developing policies that will realize a unique culture.
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