Answer these two short essay questions, each question needs 250 words. Each question needs at least 1-2 reference and please quote it right with APA formats and have a reference page at the end of the essay. 
DO NOT PLAGRISM, WILL DOUBLE CHECK!



QUESTION 1:
1. In one to two sentences, write your own definition of marketing.
2. In two to three paragraphs, justify your definition in your own words. You may use marketing concepts and theories or business examples to support your answer.
Directions:
You may refer to textbook, journal articles, or Internet search results. Make sure you cite external references in APA format. Include both in-text citations, and full reference list at the end.
· In-text citation examples:
. A study of students and research decisions discovered that students succeeded with tutoring (Jones, 1998, p. 199).
. A study of students and research decisions discovered that students succeeded with tutoring ("Tutoring and APA," n.d.).
· Full reference list examples:
. Book citation: Author, A. A. (Year of publication). Title of work: Capital letter also for subtitle. Publisher Name.
. Website citation: Title of article. (Year, Month Date). In Wikipedia. URL of archived version of page
· For more information on APA citation rules:  https://owl.purdue.edu/owl/research_and_citation/apa_style/apa_formatting_and_style_guide/general_format.html



QUESTION 2:
Pick one digital commerce company that provides high "value" to you. First, discuss the company’s core value and its website’s Online Value Proposition (OVP). Then, discuss the company, or its website’s successful digital marketing strategies and tactics. Give specific examples. When answering this question, use the theories covered in Module 5 lectures on Customer lifecycle communications and CRM, or any other topic you have learned throughout the course.  

