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THE STARBUCKS BRAND
Starbucks brand logo comprises a sea featuring an identical tailed siren that originates from Greek mythology. The mission of the Starbucks brand is to inspire the human being spirit in a slogan that goes by one person, one cup, one neighborhood at a time. 
BRAND ELEMENTS
For Starbucks, the brands consisted of three main elements. These elements consist of:
a. Coffee
b. People
c. Stores
This company logo features a medium-sized green circle that contains a siren. Sirens are considered to be hazardous mythical beings or rather creatures. Although there is a siren in the logo, this does not have some hidden symbolism behind it. The meaning that comes from the logo choice is just simple.
HOW THE STARBUCKS CONTRIBUTES TO BRAND EQUITY
The brand equity is based on selling the good finest quality coffee and its related products. By doing this provides each of its customers with a different unique Starbucks experience. This experience is derived or comes from the supreme customer service that is well kept and so much cleaner that just reflects how the community that they dwell in leave and the peoples' culture. Brand equity has three main basic components. This component consists of:
a. Consumer perfection
-they have a good knowledge of the brand which is brought by experience.
b. Effects of the consumer either positive or negative.
-the brand directly brings out results that are either negative or positive.
-if the results are positive this brings more financial benefits to the company while if the brands' equity is negative then it negatively affects all values and aspects in the company.
c. The resulting value.
-the end value finally affects the brand equity because all the company is rejected by its customers.
	Peperami is my favorite brand character because it is a psychopathic and meat stick. This brand does completely nothing to make their products more appealing these days. In many years the brand has done nothing to eliminate the grim truth of rebuilt meat slurry. This rejoices in probably the best line from any ad. This brand is a bit of an animal. The brand contributes to the brand equity by aiming to broaden consumer appeal and they also aim to drive a new younger audience to its fixtures.
EFFECTS OF BRAND CHARACTER TO CONSUMER BASED BRAND EQUITY
A brand character has a positive and also a significant effect on the customers. The brand character also encourages self-expression together with the association. In this, it helps to have differences in the brands. This has a strong effect on consumer ability to purchase and the customer intentions. 
	
There some well-known examples of slogans all over the world. Some of these are:
· Just Do It that originates from the Nike company
· I’m Lovin’ It by the McDonalds.
· The Finger-Lickin' Good by the KFC
· Melts In Your Mouth, Not In Your hand that originates from M&Ms
Coffee is one of the products that as brands. Many customers will generally choose the brands over the taste. As conveyed by the brand packaging to the consumers, the importance or rather the purpose of what the brand will or stands for the consumer. Now the customers getting this assumes that the product's package brand is almost as important as the product itself hence getting the product for the brand than the quality or the product price or even the quantity at some time.

	
