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For health relationships between employees and their working environment, managers play a major role in retaining it strong (Gjerde & Alvesson, 2020; Singh, 2018). Managers introduce cultures that can either improve or deteriorate the condition of the working environment.  Any organization's goal is to make improvements in terms of profits (Leroy et al., 2018). So is the school institution-earning more is the key goal to the employer despite having quality-education provision as the other mission that is inevitable. Therefore, managers, all the way from the human resource department, work day in day out to provide a high income earning environment. For instance, in the school setting, the principal, in a bid to accommodate more students due to the increased fees-payment pool, tends to give more admission slots than expected in order to hit the target. Another example is the principal, whose main goal is academic excellence. The school heads together with his managers create a least communicative but highly work-loaded culture for the teachers. In both cases, when the culture to achieve more profits is cultivated, employees become too material-oriented, which is unethical since the goal of quality education might be sacrificed. On the principal who creates the academic-excellence culture with more workloads than communication, employees might become antisocial to some extent, which is considered unethical to an organization value of teamwork. Further, a country's business culture controls the running processes of the organizations of that country and hence an overall influence on the global markets where all these organizations converge. If poor culture is developed in a certain country's organizations, a probable effect of unethical situations is possible to be revealed in the global markets (Steenkamp, 2019).
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