Student one:
 The main example of readability I found in my research was using specific language and word choices. A good readable essay would be one which uses language which is engaging and clear but does not use language and words which might be confusing or difficult for the desired audience. Most of my research discussed how readability applies to children at different reading levels since most readability scoring systems are used to determine appropriate texts to give to children at different reading levels in English classes. But readability also has implications outside of the classroom. During the 2016 presidential election many journalists examined reading level of many of the candidate’s speeches and many speech writers aimed for a reading level of 6th to 8th grade reading score as it was the most accessible to potential voters who would be listening to the speeches or reading them later. There are outliers to this 6-8 grade range such as trump who scored at a 5th grade level and Bernie Sanders who scored at a 10th grade level. The major challenge of readability appears to be threading the needle between having diverse and engaging language without alienating any reader who may not read often or have a lower reading score. 



Student two: 
The idea readability of written material was first realized in the 1920's as a way to assign a mathematical representation to the comprehensibility of writing. There are several reasons why this is necessary. First, it gives a way to provide students with material that is appropriate for their reading level. Second, as a way to judge the comprehensibility of a piece in general. Finally, as a way to better engage the audience of any given platform. For example, in marketing, understanding the language that would be most understandable by the target audience will lead to increase revenue and buzz around your product as more people will be engaged. There are various aspects that have been historically tested in order to provide a readability score. Aspects such as, the reading speed of the target audience, being able to see and read the material at a distance, and the speed of perception. In marketing, doing things like having colorful, large print font or keeping a message concise, can increase the amount of people who will read the message depending on the target audience and subject. Understanding how to increase your yield of readers will of course help you spread your message more efficiently. 
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