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1.    Why trust and integrity are especially important in 2009?
The public trust achievement was attained through the heart of professional’s life integrity and ethics. 
2. Explain whether you agree or disagree with Warren Buffett about trust.
Trust lies behind each commerce or industry relations with workers, consumers, and merchants. As Warren Buffett claim, it is true that trust acts as the air that human beings breathe. This is because whenever it is absent, everyone recognizes its absence but in its presence, no one would even talk of it or be realized (Deborah, 2014).
3. Explain whether you agree or disagree with the author about why Apple took the No. 1 spot by the highest margin ever. 
Following the Brand Finance Global 500 report, as the most valuable brand, Google just took over the Apple Company. However, it was after a six years pause when the giant search returns to be Number one. 
4. Identify three most admired companies that were able to move sharply up the ranking and discuss how they did it.
Apple, Starbucks Company, and Berkshire Hathaway are companies that steadily moved up regarding their ranks. Through sustainability, the corporations and efficient processes which got administered helped the companies sharply move up (Deborah, 2014).
5. What differentiate most admired companies from other companies? How did they make their employees feel engaged in their work? How does this affect theirprofit? 
Most admired companies move up sharply in their ranks amongst the other businesses who give a difference to other companies that are either dormant in growth or profit making. Offering promotions to their product consumers makes the company profit move up through big growing sales.  
6. Identify weaknesses of the survey with respect to itsrespondents and how the survey was conducted, andprovide suggestions for improvement.
The survey weakness gives its concern to the Fortune publishes where every year another survey ranking and some associated articles. This brings hardship in recognition or identification of specific outcomes of the survey hence leading to a continuous study or carrying out the investigation frequently thus improving its results (Obeua, 2011).
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