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First, please watch our teaching videos on A2.

• https://www.youtube.com/playlist?list=PL4SkIJEiV1E1z_Zg1DUHav42
YsVwzX1Tp&disable_polymer=true

• Read the assessment guide and the tutorial slides.

• Also watch the lecture recordings.

https://www.youtube.com/playlist?list=PL4SkIJEiV1E1z_Zg1DUHav42YsVwzX1Tp&disable_polymer=true


Please be reminded that there are many different ways to 
complete the assessment. Some are more efficient. The 

recommendations in this guide are for your reference only.



Think about the assessment.

Two files should be submitted:

 A Word file (400 words) on Justification of Search Strategy (e.g., how did you 
come up with the campaigns, ad groups and keywords?)

 An Excel file (please use the template on Blackboard)



You need to look at the client’s website, think about 
potential “keywords” and group them into “ad groups” 
(which should be categorised into “campaigns”).

On the contrary, you can also think 
about “campaigns” first and develop 
“ad groups” and “keywords” 
afterwards. You are required to have 
100 keywords. Each ad group should 
have 2-10 keywords. You can decide 
on the number of campaigns. 



It is important to note that “high value keywords” are not 
the same as expensive keywords (high volume search 
keywords). They are the “niche” keywords that best 
describe what our client does and offers. We want 

“targeted traffic”. 

https://www.quora.com/What-are-high-value-keywords

https://www.quora.com/What-are-high-value-keywords


According to the CRA, you will need to have a combination 
of low and high volume keywords.

It is important to ensure the budget is utilised adequately 
(especially because nonprofits receive $10,000 spend on 

the Google AdWords grant). If you under-spend, please do 
not under-spend too much.



Keyword Research and Account Structure



You should enter 100 keywords here.



Each keyword can be broken down into more keywords to include 
different match types, such as broad match, phrase match and exact 
match. 



For example,

Health system can be 

• health system (broad match)
• +health + system (broad match 

modifier)
• “health system” (phrase match)
• [health system] (exact match)

Then, it will be considered four 
different keywords (in our 100 
keywords required for the 
assessment).

Be aware of this special symbol. In your list of 100 keywords, you will 
need to include this (assuming that you will be using different match 
types).



Classify your keywords into campaigns and ad groups. There should be 
2-10 keywords in each ad group. Thus, you should have at least 10 ad 
groups.

For example,

I can name an ad group “health 
system.” Under this ad group, I have 
2-10 keywords related to “health 
system”.

And campaigns should be broad. 
For example, I can have a campaign 
named “health system and policy.” 
Under it, I can have ad groups 
related to health system and health 
policy.



To complete the “Keyword” part of the Excel template, go to “tools and 
settings” and “keyword planner” in Google AdWords.



Go to “Discover new keywords”



Type in the potential keywords that belong to the same ad 
group. After typing one keyword, click “enter” to enter another 
one. And click “Get results”.



Select the keywords you wish to add to your plan. Please choose the keywords that have a figure.



Enter this “search volume” into the Excel spreadsheet. Note that different match types of the same keyword have the 
same search volume.



Give the ad group (that includes all these 
keywords) a name. 



Choose whether or not you want to include more 
match types to the selected keywords. If you do, 
you will need to click each and click “add 
keywords”. Alternatively, you could have entered 
the different variations of keywords based on 
search types when you did “discover new 
keywords”.



So, I have got keywords in my plan. What now?



Search Volume Estimates and Budget 
Breakdown



Click on “Plan Overview” You will see this info for my 
ad group “health system” 



Classify your keywords into campaigns and ad groups. There should be 2-10 
keywords in each ad group. Thus, you should have at least 10 ad groups. In this Excel 
tab, you will include the search volume estimates and budget breakdown for each ad 
group.



Please note that 
“campaign” and “ad 
groups” are 
connected with the 
“keywords” tab in this 
Excel template. You 
do not need to enter 
anything. 

This is the 
“keywords” tab.

Type this information 
into the Excel 

template.



This column is also 
connected with the 
“keywords” tab. You will 
not need to enter 
anything.

If you have 
multiple ad 
groups within 
one campaign, 
add up the 
“cost” of each 
and enter it here.



Ads



You will need one ad 
for each ad group.



What are Headlines 1, 2 and 3?



What are Descriptions 1 and 2 and Destination 
URL?

Destination URL



What are URL Paths 1 and 2?
It is not a clickable link and is not the same 
as the destination URL. It simply helps users 
know where the ad will direct them.



Sitelinks



You will need to create 4 sitelinks for one of 
the ads.



What are sitelinks?



Please email me at l.tam@qut.edu.au if you 
have any questions 

mailto:l.tam@qut.edu.au

