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“Business-to-Business communication in a dynamic environment”
Article Summary
The article talks about the interactions that usually take place between one business entity and the other. It carefully takes into account the existing knowledge about how the area of business-to-business communication. Once the ever-dynamic interaction is studied, the article goes further to include how other business stakeholders strive to adapt to this changing business-to-business communication. Since business-to-business communication takes place within people, the paper nobly takes the step of analyzing some of the possible components that drive the interaction.  
As mentioned above, one fundamental fact is that the business environment remains to be an ever-dynamic field that is not easily comparable to other settings. It, therefore, calls for improved management of the products that the business handles. During this period of improved production, the administration is required to coordinate with all relevant departments to ensure that processes are smooth (Gesell, et al 5). At this point, is where the issue of business-to-business communication comes to play since distributors, customers, retailers, other managers, as well as the financial manager, have to coordinate.  
The above management situation, which the article refers to as ramp-up management, forms a reasonable basis for the analysis of the communication taking place in the organization. Three theories are a crucial part of this analysis, which include: principal-agent theory, role theory, and the social exchange theory. These theories explain the situations under which business-to-business communication takes place and the facilitating factors. 
[bookmark: _GoBack]The article uses a systematic literature review, and for reproducibility and completeness, the format of a review is utilized. The journals used are from diverse fields, research areas, and disciplines. As a result of this, it becomes increasingly right to trust the ultimate findings. The conclusions obtained from these articles are that, since history, businesses have been striving to enhance their interactions (Gesell, et a13). Also, the article found out that buyer-supplier relations play a crucial part in these business-to-business communications. 
Article Critique 
1. How does the information in this article increase your understanding of the field?
      The information provided by this article is very relevant to the field, especially in my case. The fundamental reason behind this that it gives me a chance to understand why businesses tend to behave differently, especially when there are changes in supply and demand. When the demand is very high, this business-to-business communication is beneficial since the company can communicate with the related parties to plan some essential business deals. These other businesses are like retailers, distributors, the raw material sellers, among others.
2. What did you learn that was surprising? Or, what did you learn that you disagree with based on your experience?
The surprising thing that I learned is that the field has, for a very long time, been attracting scholars to study about business-to-business communications. For a common man, it may not be easy to fathom the importance of interrelated businesses interconnecting. Consequently, hearing that various scholars have invested their time to understand it is a major surprise and a good step in the right direction.
3. How could this information impact you as a current or future businessperson?
As a future businessman, this information is crucial. One, it will help me to implement the ramp-up management strategy. Through this ramp-up management, it is possible as a business to connect with other interrelated companies, easies the administration and the logistics of your business.
4. What is your overall opinion of the usefulness of this article?
In my opinion, I believe that the article is beneficial for business managers. One of the most evident important is streamlining the logistics with ramp-up management. Through this management, it is easier to implement business-to-business communications. Through these enhanced communications, the business can handle its activities more smoothly since all concerned parties are closer.
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