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Marketing program opportunity
Audi can target clients from different economic backgrounds by being at the top of the search engine result pages (SERP) to impact online car shopping. For instance, most new car owners first did online research on the car to purchase. According to data, 70% of clients in need of buying new cars turn to the Google search engine first to inquire more on the car model to purchase. 	The data makes it evident that Audi needs to at the very top in employing google since most people click on Google popping suggestions. To achieve marketing via this means, Audi needs to be at the first few listings since they attract the most clicks.
Viability of concepts
To determine the new concept's viability, an online survey concluded that online sales in the past decade had risen steadily. Car dealers are therefore shifting to online business models to meet the increased demand for a more straightforward car buying process. The majority of the dealers have included part of the buying process online by letting customers browse online for various car models. The study also suggested that over 90% of individuals are opting for online car shopping. Online sales are, therefore, likely to increase exponentially in the coming years.
How the program fit the overall brand strategy
The overall Audi brand strategy targets customers from a higher social group, people from wealthy families since this particular group is willing to appreciate Audi's innovation capabilities and thus buy Audi models at high prices. The brand also targets young buyers who love to drive cool cars. The market niche described is well informed, and this market segment widely uses Google. This makes the marketing program applicable in targeting this customer.
Distribution system used
The distribution will involve authorized streamlined distributors. The distribution channel will make the Audi flagship cars available to the new owners. The company can also focus on creating more flagship stores that will maximize the number of potential buyers. It is also necessary to expand the number of authorized dealers.
Market structure requirements
[bookmark: _GoBack]For the new opportunity to work, Audi needs to ensure that the Google Ad's strategy effectively competes with other car manufacturing giants. The following ways will help Audi get in better positioning and will save and minimize the costs involved. The brand needs to; ensure that the Google ADs account is well structured, provide related keywords, employ extensions that will help get more clicks and offer changes that will lead to positive interactions, include negative keywords to eliminate irrelevant searches, and finally, proper budget allocations that will be based on the likely customers. 
Necessities towards implementation of the new idea.
The idea is to connect the internet searches to match the nearby Audi store to access the various models. This means that Audi will need to identify the best locations, and the stores need to have a good display of various models. The area should be posh too, which will win most customers who belong to an upper social group.
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