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In this article, the author provides his social critique of the judgment of taste. In his discussion of the meaning of taste, the author first presents a comprehensive explanation of the origin or how taste comes into existence. The study of sociology elaborates more on the concept of taste by developing on its logic. At first, there is an existence of the economy of cultural goods, which has its specific logic. Sociology tries to establish the conditions in which the consumers of cultural goods, and their taste for them, are produced. At the same time, describing the different ways of appropriating such objects as are regarding at a particular moment as works of art. And the social constitution of the mode of appropriation that is considered legitimate.
The ideology of charisma has different ideologies from sociology as it presents taste as a gift in a legitimate culture and nature. According to the doctrine of charm, observations from scientific studies show that cultural products form as a result of upbringing circumstances and influences of education. Different cultural and social factor acts as predisposing factors for taste and thus leads to the emergence of hierarchy or class in society. Taste has been acquired in a similar way in which culture has been obtained through social factors.
The science of taste and cultural consumption begins with a transgression that is in no way aesthetic. The concept of transgression, which is not artistic means that the culture has first to abolish the sacred frontier as the frontier makes the legitimate culture appear as a spate universe. By eliminating the sacred boundary, the science of taste will now be able to discover the intelligible connections which connect choices or preferences in different factors such as music, food, paintings, sport, and in literature. 
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