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Absolute advantage and comparative advantage are two significant aspects of international trade and economics. They influence and determine why and how businesses or nations produce particular goods. In this article, absolute advantage is defined as the ability of a nation to create more goods and services of higher quality than other nations at a faster rate with the same resources. In this case, the nation or business makes more profit than other competing parties. However, comparative advantage involves using a lower opportunity cost involved in producing goods and services with limited resources compared to other competitors. Opportunity cost is the value lost after producing a particular product. A company or nation can identify the profit made from two products and calculate the opportunity cost of the products or services. 
Absolute advantage helps a company produce product that yield high demand hence increased profits. This determines the types of goods to be products in certain countries compared to others. For instance, Italy and Japan are two countries well known for the production of automobiles.  However, Italy can produce high-quality sports cars faster, hence generating high profits, while Japan can be better at manufacturing electric vehicles rather than competing with Italy (Dean, et.al, 2020). In this case, Italy is said to have an absolute advantage in the production of electric cars. 
Comparative advantage takes the view that a country has the resources to manufacture various goods but engages the opportunity cost in production. For instance, the country China has the capability of producing electronics such as smartphones and computers. In this case, computers yield more profits compared to smartphones. China can choose to produce computers due to the comparative advantage of the two products. A country can specialize in producing goods that have a comparative advantage and obtain others through importing. Comparative advantage helps a country to produce goods at a lower cost than the other firm partners. Comparative advantage can determine a country's decision to produce a specific product, while absolute advantage does not. 
Question 2
In this chapter, the market system is another interesting topic of concern with outstanding information about the modern economy. It entails the circular flow diagram, consisting of the households and firms, which are significant groups that participate in the contemporary economy. As discussed in the topic, the households provide production factors such as capital, natural resources, and labor while the firms supply the market products. However, the market system does not involve the government or any foreign buyers or sellers. 

Economic efficiency
Economic efficiency involves the distribution and allocation of goods and factors of production to their beneficial uses and elimination of waste. It can also be defined as the distribution of every scarce resource to consumers, leading to the production of most economic output to the producers. Economists define the term in this way because it entails a financial state whereby the scarce resources are meant to be distributed equally to serve all consumers while minimizing wastage. Economic efficiency helps inefficient consumption and production of the decision within the company. It is based on the consideration that all resources are scarce and must all meet the economic needs by efficient allocation of those available (Du, 2018). 
In this chapter, it is interesting to learn about consumer and producer surplus. Surplus is a word used mainly by economists to refer to the benefits and profits of engaging in marketing transactions. Consumer surplus in this chapter has been defined as the difference between the consumer's actual price and the highest price the consumer wants to purchase the goods and services. The consumer can also benefit by making broad internet connections through analyzing the wide curve and internet prices.  
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