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	The advert that I like most features the fast-food chain Burger King. Agencies. INGO, Stockholm and David, Miami. The advert   features moldy whopper. It starts by displaying a quick making of the burger.  Instead of showing the making of the burger from the bottom to the top, it displays a growing moly from the top all the way down. Then, by indicating day one, it shows the impact that moldy Whopper has on the burger from day one to day thirty-four.
	The soundtrack of the advert says what a difference an hour and days make and from the heart, and the difference is Burger King. The advert dramatically and effectively brings out the point that Burger King does not use artificial colors, flavors, or ingredients. In other words, it shows the beauty of having no preservatives in the Burger King. Burger king is made only using natural and fresh ingredients. That is why it gradually gets consumed by Moldy Whopper
	I favor the advert because it is dramatic, simple, and effective. There are no complexities in the advert. It is short and easy to understand. The soundtrack is on point with the picture on display. More so, it is likeable. The advert is able to connect with the audience very effectively by providing a memorable, informative, and convincing content that will prompt the viewer to buy King Burger at any time. The design is attractive of the advert is attractive. It definitely captures the viewers’ attention through the visuals and the soundtrack. More so, there is only one clear and elaborate goal in the advert.  The goal is to show that Burger King contains no preservatives at all.
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