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Advertisement
According to Corbett, advertisement is incapable of inventing social values; thus, it does a damaging job of exploiting and usurping specific signals and values. She also claims that most advertisements do not guarantee durability and safety; thus, the product advertisement only expresses a client's desire by associating a material good and a non-material good. For example, in-car advertisements, the portrayal of animals such as wolves and eagles needs not to be realistic for clients to ascertain the ads' values. Besides, the advert using the raccoons has exploited and usurped such creatures' intrinsic values just to demonstrate the desirability and comfort of a specific brand of a chair. She further claims that advertisements only appeal principally to individual dissatisfaction in their lives and insecurities over the pace and ways they live. Thus the majority of advertisements fail to capture individuals' needs. In doing taking part in the above-mentioned aspects, advertisement act as carriers of fretfulness.
