Running Head: ADVERTISEMENT AND ARTWORK                                                                1
ADVERTISEMENT AND ARTWORK                                                                                         2

Advertisement and Artwork
Student’s Name

Institutional Affiliation

Advertisement and Artwork

Advertisement is an art because of the many artistic features it possesses.  To begin with, it has a timeline and it cannot be inherited from one generation to another. Mot art is unique and it serves a specific period of time. Besides, while one art is relevant to the current generation, it cannot be relevant in the future generations (IVAN, 2018). Just like any other type of art, advertisements can be created as it can be commissioned. An advertisement can also be interpreted as it is meant to infer a certain meaning and it persuades the audience to participate or gain know-how about the product, company or service being commissioned. All these features of an advertisement make it an art. 

I would be a graphic design type of an artist. With the developments and advancement in technology, graphics have become an essential part of the design industry. Most people like classic and trendy things and decorations. Thus, to meet this life standard, graphic design is used. Thus, being this type of artist will not only make me marketable but will also make me serve my customers to their satisfaction. I have a lot of dreams. But often, I dream of starting my own graphic firm in the artist industry (IVAN, 2018). This will enable me to explore various aspects of graphics designs.  In the near future, I think and believe that the world will be greatly run by artists. This is due to the growing demand for artists. Expressionism is the modern form of the traditional poetry and painting firm. It is referred to as expressionism because artwork greatly puts a connection between individual feelings, dreams and desires. It gives room for these three features to be expressed to the outside world. Thus, advertisement and art in general are a form of expressionism.  
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