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Women in Advertisements
Advertisements are all over us, and we cannot ignore them because they are the basis of many businesses. Since every organization needs to prosper in their business activities, advertisements have to exist. Approximately 5,000 advertisements per day surrounds us today. These advertisements are presented through televisions, billboards, and logos. However, the nature of these adverts is the primary concern in society. This is because women have been added as another strategy for advertisements (Thompson, 178). The most unfortunate elements of these advertisements are that women are looked at as actresses and objects that people look at, abuse, or use. The documentary "Killing Us Softly 4" by Jean Kilbourne explains the impact of advertising women and popular culture. The advertisement is linked to eating disorders, racism, sexism, and gender violence. For women, adverts demonstrate their perfect ideal. Kilbourne shows that young girls are taught to use the money to achieve physical perfection from their early age. However, this cannot be achieved in reality. The advertisements reveal women's bodies as pretty, with no flaws, large breasts, skinny and Caucasian. This cannot be achieved because it is impossible to achieve such kind of a body. The illusion of perfection is derived from the photoshop world. The evaluation of an advert from Barnes and Noble is done to show how women (vogue) are presented as objects in advertisements due to their fashion.
The advertisement presented as "Future Nostalgia," which is a music deal. However, it is delivered through a picture of a woman who has an "ideal body." The advert presents an image that can be evaluated through the "Killing Us Softly 4” documentary. The picture portrayed in the advertisement shows a woman as a sex symbol. The grooming presented by the advertisement has been offered through a sexual visual, attracting the consumers. However, the picture impacts the view of women in society. This influences the perspective of women as a symbol of sex. The advertisement can be perceived as a way of degrading women. The company aims to sell the album; however, this influences dehumanization and lowers women's self-esteem. 
Furthermore, the use of shameful visuals of women in society to advertise is an issue that Barnes and Noble used to enhance effective advertisement. They use women's images on various products to make appeals of their products to consumers. One of the most likely reasons why the company uses sexual content is to appeal to men. This makes it unethical because women, in this case, are used as objects to attract consumers. However, according to the current society, the objectification of women has been normalized as critiques are rare, and people tend to feel that the use of women in these advertisements is meant to support their hustles. In "Killing Us Softly 4", Kilbourne demonstrates that the advertisements have continued to diminish women into objects which have also influenced society to harm the female gender without guilt. This has created a lot of gender-based violence, which many people in the community have normalized. Even though the advertisements may not directly impact gender-based violence, they might be among the significant factors that have influenced increased violence cases towards women. 
Furthermore, exposure to a woman's perfect body in the advertisement is evident; however, it is not possible to attain such a body shape in natural circumstances. The advert presents a woman with an unrealistic nature. According to the picture, the woman seems perfect; not even a minor flaw is shown. No blemish nature is presented in the photo. The visual gives the nature of beauty that is not available among many women in society. The product is linked to beauty to offer its flawlessness. The message portrayed by the advert as opposed to the lives of women who are connected to increased cases of low esteem. According to Thompson (179), most women are subjected to diminished self-esteem because of their comparisons with visuals presented in the magazines. This has been a significant problem in the current era, where social media has influenced people to lose self-esteem as they compare themselves with visuals of perfect people exposed in the adverts. Therefore, the advert presents a woman as a flawless being that is not correct and cannot be achieved in life. 
In conclusion, Barnes and Noble use women as objects in their advertisement. The use of naked women in the advert is presented because of the need for the company to attract men. As much as society may normalize the use of women in adverts because of the perceptions of supporting actresses, it has a detrimental impact on people's lives. The use of women to attract men in purchasing products is the objectification of the female gender. More so, the woman presented in the advert is flawless with a perfect body shape which is not possible in everyday life. Therefore, the use of women in advertisements influences objectification and presentation of excellent human nature, which is not correct and ethical. 
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