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Coca-Cola Company Marketing
Introduction
This paper explores the ad strategy of Coca-Cola company, an American corporation, and a manufacturer, marketer and retailer of nonalcoholic drinks and soft drinks (Freeman & Martin, 2013).The paper discusses the chief audience of the advert “Taste the Feeling” used to advertise the coca cola soft drink, its media of advertisement, the type of advertisement it is and the appeal of the ad to the consumers.
The chief target audience of the coca cola ad is the youth. From one its adverts for its brand, a soft drink called Coca-Cola, it uses the slogan of “Taste the Feeling”. In the advert, the characters are young people (target audience) who are young boys and girls having fun and partying after enjoying the drink. The young customers are the millennial and this is why they use them for advertisement. The ad tries to connect the feelings and emotions of the millennial generation. The use of the young people in the advert is what makes me think that the target audience is the youth.
Coca-Cola adverts mainly appear in television channels. In the ad “Taste the Feeling”, the advert is a clip with a glass of coca cola. The view is followed by several wonderful moments of excitement, love, and friendship. The reason why television is preferred is that it can demonstrate the feeling of the youth after they tale coca cola drink. As opposed to other means like magazines and newspapers which cannot show a clip, coca cola uses television or visual clips for the ad. Coca-Cola also employs a range of advertisements such as direct marketing, social media, web-based media and sales promotions (Watters, 2015). The company carefully considers the touch points of the consumers and prospective consumers. The use of social media platforms like Facebook, Twitter and Instagram is a major advert platform as it engages about 86 million fans across the social media channels. In these platforms, it can post clips and videos advertising its products. Through its sponsorship of sports like the English Football League (2004-05), the company’s ad can appear regularly during football matches (Miller, 2008).
The ad is a reminder advertisement (brand recall). The consumers are already aware of the product and the ad aims at reminding them to continue consuming the drink in order for them to enjoy good moments in life. The images in the advert are picked from the regular life and represent the passion that is found in the young generation. Throughout the advert, the label Coca-Cola occurs several times, a strategy used to drive brand recall and recognition.
The advert “Taste the Feeling” uses sex appeal through the several scenes of friendship and love. In one of the scenes, a girl has seen skiing, then some friends having fun. Later, a guy and a girl are seen kissing in the library. This appeal is used to show how drinking coca cola can be very exciting, removes boredom and brings moments of joy and love. It also brings a nostalgic feeling of fun and love. Therefore, it will make young people consume the coca cola drinks for them to joyful and ecstatic like the people in the advert (Armus, 2005).  
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