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Amazon Promotion and Advertising Plan
The promotional component of Amazon's marketing mix involves those strategies and tactics that the company utilizes to allow communication with its target market. The aim of its promotional plan is to persuade its customers to visit its website and subsequently pay for its online services. Some of the strategies in its promotional plan include advertisement, which functions as the company's significant way of communicating with its target market. Advertisement also allows the company to create awareness of new and existing products and services to its target market. Through advertising, the company is able to have a broad market reach. Secondly, amazon uses a sales promotion strategy to persuade the customer to purchase its products and services online. Under this strategy, the company uses discounts and special offers to increase its sales (Yim, 2020). To increase the company sales, amazon uses public relations to better its brand image. The sales strategy has enabled the company to take advantage of the digital market's opportunities over the last decade, hence its success. In this case, the public gets to know of the good actions of the company, thus the interest in buying its products and services through the online website. 
Programs such as the amazon smile enhance public perception of the company, leading to increased sales. On the other hand, the company used direct marketing to communicate with other businesses to improve its online services. Direct marketing helps the organization to increase its sales through broad market coverage. Therefore, advertising is the crucial determinant of the organization's success and efficiency in marketing communication among the promotion mix strategies. 
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