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Part 1
Politicians construct and use phrases and words that are aimed at attracting and maintaining voters to the side. Most of the terms used in politics are manipulated to suit the politicians and sway voters of their side. As such, phrases used have multiple interpretations and may result in generality (Kartik et al., 2017). Take an example of Baraka Obama slogan of "yas we can", which he used in 2008. This gave a sigh of hope and generalized all Americans. These phrases are repeated during different occasions to attract voters' attention and ensure they stick to that politician. The use of these ambiguous and generalized phrases is meant to create faith and trust among the vote. For example, "make American great again, and Change We Can Believe In" are two famous phrases used by Baraka Obama to sway voters to his party. This can be used to persuading customers to buy more products. https://www.youtube.com/watch?v=47MKGOPP4Zo&ab_channel=BarackObamadotcom
Part 2
Media sources provide a variety of information used in human beings' daily lives, but not all media sources are credible. Some sources may contain that are irrelevant to the topic and thus make the incredible. Also, some cannot provide evidence to the media source's information and thus make them untrustworthy. Evidence of sources of information is crucial as it proves that such an event or incident occurred.  Some prove to be incredible because of the flawed interpretation of the information presented (Baly et al., 2018). 
Always we should question the credibility of media sources of information to ensure we acquire the relevant information that concerns the topic in the study. Also, it is essential to examine media sources to ensure the information is reliable and of high quality. This is because some sources present information just for the sake of doing it. We should question media sources so that we can eliminate biases, incorrect information and outdated information. All these ensure quality information.
Part 3
https://www.youtube.com/watch?v=vQ0vgiZdxXI&ab_channel=IntelligenceSquaredDebates
The debate is about allowing college students to smart drugs to alter intelligence to exercise the right to choose what to use. These drugs are consumed every day as we take coffee or tea in our home. 
Personification, you can use the drugs for a particular purpose. He used the device to emphasize the use of smart drugs for medicinal purposes. 
Accismus, where the use of these drugs increase competitiveness, focus, attention and memory, we should celebrate that. The use was intentional as she persuaded the other speakers to join and see the positive part of these drugs' use. 
Part 4
[bookmark: emot]Appeal to Emotion, this fallacy is used to create pleasant emotions in people and influence them to make choices while buying products.  For example, cheap is expensive. If you want to buy quality products, go for the most expensive. This makes people buy expensive products sold by an organization. This creates an emotion that everything sold at a higher price is always of higher quality than cheap products. 
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