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Responses
Part 1
Ambiguity, vagueness, and generality are used to communicate and describe what politicians want to say. There are some similarities between vague and ambiguity in that both create unclear expressions. Still, ambiguity is open to interpretation of the used phrase or word—the interpretation results in different meanings which might not be in vagueness. A vague expression has no detailed information, unlike ambiguous phrases that might be interpreted to give rise to many meanings. When the two are used, it may result in privacy, and in politics is used when politicians do not want to give detailed information to the public. They also use ambiguous and vague words to sway and maintain voters to way. 
The use of vague and ambiguity is common to everyday careers. I want to be a human resource manager, and describing an ineffective employee's qualities may be humiliating to the employees. The use of words arrogant and dirty employees might be humiliating and use ambiguity and vagueness to express these concerns as the human resource manager. Also, singling an employee can create mental torture to the employee, and thus an inclusive phrase can serve better. 
During the last presidential election debate between President Trump and presidential aspirant Joe Bidden, president Trump used the phrase, "Here we go again with Russia." Trump was highlighting the relationship between Russia and the United States. It was not clear what he meant by this statement, but he was concerned about his son's misinformation and the relationship between the United States and Russia. If he could have given detailed information, we could understand him better. 
https://www.youtube.com/watch?v=47MKGOPP4Zo&ab_channel=BarackObamadotcom
Part 2
Media sources provide a variety of information used in human beings' daily lives, but not all media sources are credible. Some sources may contain that are irrelevant to the topic and thus make the incredible. Also, some cannot provide evidence to the media source's information and thus make them untrustworthy. Evidence of sources of information is crucial as it proves that such an event or incident occurred.  Some prove to be incredible because of the flawed interpretation of the information presented (Baly et al., 2018). 
Always we should question the credibility of media sources of information to ensure we acquire the relevant information that concerns the topic in the study. Also, it is essential to examine media sources to ensure the information is reliable and of high quality. This is because some sources present information just for the sake of doing it. We should question media sources so that we can eliminate biases, incorrect information, and outdated information. All these ensure quality information.
Part 3
https://www.youtube.com/watch?v=vQ0vgiZdxXI&ab_channel=IntelligenceSquaredDebates
The debate is about allowing college students to smart drugs to alter intelligence to exercise the right to choose what to use. These drugs are consumed every day as we take coffee or tea in our homes. 
Personification, you can use the drugs for a particular purpose. He used the device to emphasize the use of smart drugs for medicinal purposes. 
Accismus, where the use of these drugs increases competitiveness, focus, attention, and memory, we should celebrate that. The use was intentional as she persuaded the other speakers to join and see the positive part of these drugs' use. 
Part 4
[bookmark: emot]Appeal to Emotion, this fallacy is used to create pleasant emotions in people and influence them to make choices while buying products.  For example, cheap is expensive. If you want to buy quality products, go for the most expensive. This makes people buy expensive products sold by an organization. This creates an emotion that everything sold at a higher price is always of higher quality than cheap products. 
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