A presentation is an opportunity to impress the audience, capture their attention so that they are glued to the screen, and leave them with something new that they have learned (Lowe & Boucheix, 2016). The use of animation to support a presentation is a great choice that could effectively deliver the intended message. The goal is to add to the overall value of the intended message and encourage audience engagement. To do this, one has to determine the extent to which animation complements the delivery of the overall message (Lowe & Boucheix, 2016). This will determine whether the audience truly understands the presentation by connecting the message to the animation.
One of my professors had given a class assignment that required us to make a presentation. We were allowed to choose any topic provided that somehow, it was related to the course. When we were making our presentation in class, I noted several classmates' presentations either done or poorly done. One of the presentations, in particular, had a lot of graphics, and it wasn't obvious to understand what the message was. At the end of the presentation, the audience had more questions than answers, and we were puzzled about the intended message. For me, this was a clear example of an overdone presentation because the presenter failed to connect the message to animation.
An example of a presentation where animation was appropriate and engaging is what the professor prepared for the class after we had made our presentation. The animation effect used was straightforward enough not to distract us from the content but presented in a way that supported the goal, which was to inform.
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