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Marketing in Sports
I have coordinated a sporting event that involved many teams from different parts of the country. The event brought all the organizations that provided a football chance to most people. Both male and female footballers got hosted in the event and taught productive exercise. I played a role in explaining to the players and stakeholders the requirements of football. Playing football requires the use of boots, jerseys, and balls in the sports arena. I have a strong influence on ensuring all people get led in promoting some sporting events. 
My ideal role in coordinating events would be marketing leadership for an organization (Wang, & Jin, 2019). The process of marketing sporting events would ensure I develop a strong brand in management. The development of strong marketing leadership in a sporting event is significant in attracting most people to support a tournament. The creation of a marketing leadership would make me meet with different people and coordinate sporting activities appropriately. The role of marketing fits my skills through the improved ability to convince most people in society. I have a robust and convincing power that can persuade most people to join in sporting activities. 
My weakness in events management involves the use of an insufficient budget to organize for sporting activities. Inadequate funding would make my ability to manage sporting events promotion to become reduced. Limited funding makes marketing of the sporting events to get facilitated (Wang, & Jin, 2019). As a professional, I would ensure many sporting stakeholders get met to help in financing the activities. Approaching and persuading stakeholders would assist in getting funds that would assist in addressing sporting events. The funds would therefore get used in purchasing materials for playing and paying players and technical staff.
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