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The Power of an Apology
Apologies are a crucial part of social interactions. Almost every relationship will experience some problem, restoring the relationship requires an apology. There are different kinds of apologies, coerced apology without consequence, forced apology with a consequence, and a voluntary apology. Studies have shown that when an apology is given, the result usually is positive than when there is no apology (Watanabe & Laurent, 2020). However, for an apology to be genuinely beneficial and impactful, the offender must express sincerity and genuinely regret it. Whereas this is what should happen in an ideal situation, it is not always the case. Parents and teachers often force a child to apologize to the other, even when they are not willing. Such apologies often do not restore the broken relationship.
Current research studies have tried to understand whether coerced apologies truly restore relationships or even change the victim's perception of the offender. Victims are often compelled to accept apologies given to them by offenders because that is what society expects of them (Watanabe & Laurent, 2020). When a victim refuses to accept the apology, the victim may be seen as offending the community's normative rules. The victim will, therefore, fail to have a favorable disposition with society. Such a forgiving attitude works well to restore the relationship.
The rise of social media has brought with it many aspects of self-identity and self-awareness. Social media can be used to promote relationships socially, as well as maintain relationships. Mainly, social media is used to display our achievements so that we can get approval. However, this is not always the case. Sometimes when we showcase our accomplishments, disapproving and negative comments may be found on our timeline. Self-presentation on social media is thus a risky affair because our image is continuously at stake (Matley, 2018). Social norms, however, lean more towards being favorable than unfavorable. Impoliteness in social media is on the rise. With all the negative comments, apologies do not come by easy. It is still unclear whether offenses that arise from social media should be apologized online or face to face.
Social media has seen the use of hashtags that seem unapologetic. The phrase and hashtag ‘sorry not sorry’ were coined by social media users who were unapologetic for their engagement. That phrase may be understood differently. It may mean one is apologizing for something they are not sorry for. The term was used by social media users who were not ashamed of the content they were posting (Matley, 2018). The phrase was also used by social media users who were reposting content that was not initially theirs, but they agree with it. Many posts that adapt this phrase are for netizens who are politically incorrect but feel the need to say what they say. Psychologists say that the users of that phrase are consciously aware of the content they are posting may be inappropriate, but they still violate the rules.
Online space is not the only platform that necessitates apologies; victims of a sexual offense also need apologies. Apologies play a critical role in the victims' healing. The MeToo movement has highlighted the need for sincere apologies. In 2006, the campaign was launched with the principal idea of raising awareness of the plight of sexually harassed victims, especially domestic violence for women and girls (Nigro et al.,2019). The movement led many victims of sexual violence to speak about their experience while in the hands of their oppressors. Legal scholars were pleased with such a movement because the campaign leads to a change in social norms and social rules. Mainstream media promotes such stories, which then lead to a change in the status quo. 
Public apologies have come forward as a result of such movements, from some offenders. In particular, from Louis, one offender was singled out as an adequate apology and genuine apology. Psychologists say that offenders who offer an apology with a keen focus on the victim's feelings have a more significant impact (Nigro et al.,2019). In examining public apologies, scholars have identified key elements that are critical for an appropriate apology. A good apology should show signs of remorse and accept the responsibility for the injustice committed. The offender should also acknowledge the harm and offer to repair any damage the victim went through. 
The failures to effectively have harmonious relationships within the workplace can have severe effects on the work output. Healthcare workers, for example, offer care through compassion and human interactions. However, a conflict between professional and personal challenges will often arise. Unforeseen events and undesirable actions need to be addressed as soon as they appear so that co-existence may suffice. It is thus upon the organization to set structures that give room for resolving conflict. Such arrangements should include avenues for mediation when the need arises as well as platforms for negotiations (Cleary & Lopez, 2018). Errors within the healthcare system are not limited to inter staff conflict. Patients can suffer error of wrong diagnosis, patient identification, treatment as well as lost patient data.
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