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The major arguments in this article are based around the shrinking attendance at Major League Baseball Sports, which has generally become a point of major concern among the sport’s various stakeholders with the MLB commissioner Rob Manfred noting that since the previous year, attendance has dropped by almost 10 %. Various strategies have been advanced towards ensuring increased attendance to the sports some of which include; a possible change in the rules governing the sport, pitch clocks, possible fan-friendly scheduling of the matches to appeal to the current millennial generation (Maxwell, 2018). However, it is argued that these strategies can only achieve their intended purpose if the sport's management give closer attention to their marketing strategies too. 
The article highlights that if the management intends to work on their marketing strategies, then first they need to understand their intended audience. It is observed that a good marketing strategy particularly understands specifically which parts of the customer experience fans do notice. It is arguably a good idea to incorporate marketing strategies that the fans can easily identify with.  Recently, the organization has launched television broadcasts as well as new statistics that the savvy fans are evidently struggling to understand. Even though these strategies have continued to increase the appeal of the diehard fans, they have slowed the growth of the new younger fan base. Instead, there is a need to particularly address the issues of rising costs of tickets and draft beer. Addressing and paying particular attention to these issues would drastically increase the sport's attendance (Maxwell, 2018). 


Additionally, it is believed that paying more attention to displaying more fan experiences relates well with the younger millennial fans. Millennials are particularly concerned with knowing that they would have a good time while at the sport's park. Against this understanding, MLB thus needs to focus on the promotion of fan experiences, especially through TV commercials. For instance, these TV ads need to depict young fans sitting in the stands drinking beers, laughing, while cheering on their team. Essentially, the millennials, who represent a huge portion of the fan base, just need to have an assurance of having a good time; which can only be made possible through the promotion of fan experience. Similarly, the depiction of a family together in an outdoor sports arena, donning their favorite team’s jerseys also gives a touch of that experience that the young generation fans require. 
Additionally, enhanced social media presence is also an important marketing strategy that can be applied for the sport. YouTube alone represents approximately 27 % of the market share, uploading MLB’s sporting moments is an efficient way of maximizing video marketing. These videos can specifically capture fan-player interactions in addition to the main sporting event. Considering the approximated market share of YouTube, videos would, therefore, have a high rate of access because the millennials have a higher tendency of digging deeper into YouTube (Maxwell, 2018).
It is argued that Major League Baseball does not have to alter their regulations and change the longstanding records to fix the attendance problem, but rather they need to particularly focus on attracting the plenty of new fans out there who currently do not have any idea of how fun it is to attend a game at the park. Paying attention to the marketing strategies outlined would ultimately enhance the sport’s attendance. A similar impact would be felt if also they focus on improving fan experiences such as checking on ticking issues and beer prices. 
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