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The article titled “Friending: the changing definition of friendship in the social media era” by Joyce Xinran Liu was published on March 6, 2014. Medill School of Journalism, Media, and Integrated Marketing Communications (IMC) published the article in the blog Vitamin IMC. Vitamin IMC is a blog run by students in the Medill's IMC Program at Northwestern University. 
[bookmark: _GoBack]In the article, the author describes how social media has changed the rules of friendship. Liu states that social media creates an illusion of closeness that does not exist in real life. Liu gives an example of her personal experiences of whether the rules of friendship apply on social media. She says besides having almost 500 connections on LinkedIn, only less than 5% responded to her when she requested for an informational interview (Liu, 2014).
With great followers and friends on social media, people create an illusion that social media friends become real-life friends automatically. When building friendships offline, people get to know each other, their experiences, their life values, or what the person likes or dislikes. However, building friendships on social media does not use the same approach, as it is challenging to develop connections and intimacy.
Social media is the new platform for making friends with the same old rules of friendship. In the article, Liu is communicating that as a new platform, people can make friends using the same old rules. Building friendship on social media is not based on how many followers or connections one has, but on how people create a two-sided connection. Friendships require intimacy, which is challenging to develop in social media. The solution to this challenge is recognizing the difference between real-life friends and social media friends. Recognizing the difference between the two types of friendships will help in redefining the definition of friendship in regards to social media.
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