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Blockchain Technology Adoption Behavior and Sustainability of the Business in Tourism and Hospitality SMEs: an Empirical Study
Article Review 
I. Introduction
a) The article aims to inform the readers about the factors that affect the intention for the adoption of payments of cryptocurrency in both medium and small enterprises in hospitality and tourism through a technology acceptance framework or model.
b) Adopting blockchain technology in medium and small enterprises in the tourism and hospitality industry involves the acceptance and implementation of information technology in delivering services like reservation, booking, and payment.
c) SMEs in tourism and hospitality operators in a challenging business environment and so they can fully adapt to modern technology that helps in sustaining the increasing competition in this sector of the economy.  
d) Because of their rapid increase in the economy, the factors affecting their acceptance are important to analyze in order to understand the parameters that the technology is involved in.
II. Literature Review 
a) Strategic orientation – this relates to the direction a company takes when creating supportive behavior and infrastructure for the business. SMEs' strategic direction is an important element for the adoption of information technology. Customer, technology, and competitor are the three factors of strategic orientation that affect the tourism and hospitality sector. Customer orientation relates to the beliefs on the interest of customers and an organization's understanding of customers. Competitor orientation relates to the ability to analyze, identify, and respond to the behavior of competitors. Technological orientation relates to the firm to access required information technology and applying it in the creation of new services and products. 
b) Social Influence – this relates to the degree by which people place value on other people's views and their views on the use of information technology. Social influence strongly affects behavioral intention in the use of cryptocurrency than usefulness, convenience, and fun. Social norms are essential antecedents in the adoption of information technology.
c) Individual characteristics – the SME owners are directly involved in making investment decisions that include the adoption of blockchain technology. Managers should be innovative in their approach to adopting blockchain technology. Self-efficacy is also a positive behavioral element among managers in adopting information technology.
d) Characteristics of It and payments in Cryptocurrency – security features such as viability, counterpart fraud, illicit association, and privacy loss should guide on the choice of the payment method. In SMEs in tourism and hospitality, IT features effects the relationship between adoption behavior and also technology perception.
III.  Methodology 
a) Data and sample – the survey was conducted among owners SMEs in hospitality and tourism in Taiwan. The subjects were contacted through the County Homestay association of Hualien. The selection of the firms was on the basis of the adopted characteristics of SMEs. The questionnaire was used as a sampling technique. 250 sample firms were collected for the study.
b) Measuring Constructs - the model used in the article included constructs of social influence, strategic orientation, self-efficacy, innovativeness, security, and complexity. The items used were adapted from previous reliable and validated measurement scales for preserving the validity of the content. 
c) Behavioral intention to adopting IT – it was assessed by the application of 4 adopted items. 
d) Characteristics of technology, convenience, and security – security relates to a concept perceived to be a risk in a digital context, consistent with previous studies.
IV.  Analysis and Results
a) Explanatory factor analysis – factoring principal axis was initially applied in finding a common correlation for some variable and develop dimensions. From the study, they excluded items with low loading from the dimensions of the construct. Kaiser Eigenvalues and Oblique rotation were used as a criterion for developing the nine dimensions. 
b) Validity and Reliability – composite reliability value was used to verify reliability when the value appears to be bigger than 0.7. The average variance extracted was used to verify the validity of convergent when greater than 0.5, and the square root of average variance shows validity discriminant if bigger than correlations of inter-construct.
c) SEM framework analysis – examining a common bias method before hypothesis testing as it causes increased correlation in the constructs. The study used the factor of common latent in identifying common variance in the variables observed. A marker variable was added as security and identified a relevant method bias in the model indicated the difference in chi-square between unconstrained model and zero constrained frameworks. Therefore, they were able t control the security element in the structured analysis.
V.  Discussion and Conclusion 
a) The research model enhanced the foundations of technology applied model by the integration of external forces and internal forces that shape behavioral adoption with references to the features of SMEs in the industry.
b) The effects of strategic orientation, social influence, and characteristics of the manager have a great effect on the behavioral intention in the adoption of payments of cryptocurrency.
c) The study is a contribution to the topic because it is the first to examine the empirical adoption of cryptocurrency technology in business.
d) The technology adopted models are applicable to the adoption of payments to cryptocurrency. The study is also the first in the integration of external and internal forces that influence SME's behavioral adoption in the tourism and hospitality industry.
e) The study identifies a niche for further research which involves studying the effect of blockchain technology in SMEs in for identifying means of attracting and responding to customer demand and pressure from established players.
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