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Instructions:



· This Assignment must be submitted on Blackboard (WORD format only) via the allocated folder.
· Email submission will not be accepted.
· You are advised to make your work clear and well-presented; marks may be reduced for poor presentation. This includes filling your information on the cover page.
· Assignment will be evaluated through BB safeAssign tool.
· Late submission will result in ZERO marks being awarded.
· The work should be your own, copying from students or other resources will result in ZERO marks.

1. The following table gives a demand curve for a market. Assume there are no fixed costs in the market and an unlimited number of units of the product can be produced at a marginal cost of $5 per unit. As a result average cost and marginal cost are the same.
             Fill in the table. (1.5 Marks)
	Price
	Q
	TR
	MR

	10
	0
	0
	-

	9
	6
	54
	9

	8
	12
	96
	7

	7
	18
	126
	5

	6
	24
	144
	3

	5
	30
	150
	1

	4
	36
	144
	-1

	3
	42
	126
	-3

	2
	48
	96
	-5

	1
	54
	54
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TR= P*Q
MR. = Change in total revenue/change in quantity 
Ques.No-2. Explain the effects of a low –price guarantee on the price. (1.5 Marks)
Answer: - price guarantee is a mutual agreement between suppliers and manufactures to the agents promising them to refund the difference in the event they lower prices of their products while the agents have with them products which are previously premium priced. Consequently, the move motivates agents to order more goods without being afraid of loss. Notably, being seen as a move to increase sales, the downside of the move is that marginal revenue always continue to decline with subsequent lowering of the prices which adversely affects organizational productivity. 
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