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MARKET FOR AUDI CARS
The market that Audi will do well is the modern urban consumers. They are characterized by a high level of education and have more preference and taste on the vehicles' style and quality while considering the safety of the consumer. Audi's invention of electric cars has led to more growth in the company. Audi's urban consumers have increased by 1.8 percent globally in the main markets that were recorded in 2019, and this is from statistics from the global market trends based on the number of cars sold. In the markets, Audi E-Tron has increased its delivery compared to the past years. This has been resulted in the excellent performance of the models after being introduced to the markets. In the year 2020 Audi car brand recorded a decline in sales that amounted to 8.3%. The introduction of new brands from the company which is more improvised than the existing ones will increase the sales which will be an achievement to the company   (Mocker, 23).
The company has distribution systems based on the authorized stakeholders who make their products more available to the customers. They have established flagship stores to reach the customers easily by making displays of the cars. Audi's market has primarily increased due to the wide variety of styled cars with an out-known brand superior due to technological advancement. The company is making efforts to establish new markets for growth in countries that do not have their brand present. Audi's marketing strategy depends on the political risk associated with the market, the cultural diversity of the market, and the available infrastructure to aid in delivering their products. The company's new idea will have more success due to rampant development in the market for the Audi products. This will be realized by an increase in sales of the new brand. For success, the company must consider the pricing strategies of the brand (Fan 42).
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