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There are five major factors that affect the reputation of an organization. The first factor is the emotional appeal. Emotional appeal is one major foundation for the reputation of any company. In order to have emotional appeal, managers establish a strong emotional bond with clients (Hannington, 2016). This is achieved through building trust and earning the admiration of clients by making them feel good about the organization and be proud to be associated with it.
Another factor that influences reputation is an organization’s performance in regard to financial reliability in which its management is held responsible. Clients are able to have access to pointers of the financial reliability of an organization through the mass media and other ancillary sources. Social commitment and participation is the third factor that influences reputation. This refers to how an organization supports the social atmosphere and societal causes by having a deep communal engagement with society. Good employer element of a company reputation is the ability of the organization's management to pay attention to the needs of its employees. This factor can influence reputation either negatively or positively (Dowling, 2016). It is very vital for an organization to have good employee relations. It makes the organization’s reputation grow among clients as the employees attend to them. Service points also greatly influence a company’s reputation, especially in the service industry. This refers to the effectiveness of the organization in service delivery in terms of online friendliness and ease of access to online systems. The expectations of the clients are that the company has modern technologies that function smoothly without delays.
Risks and sustainability risks
In the financial domain, risk refers to the chance that the returns on investments will be lower than the intended returns. It is negative deviance from the expected earnings or results. It refers to the uncertainty that an investor is willing to take in order to realize benefits from an investment. There are different types of risks arising from different situations and having different definitions that relate to the domain of occurrence.
Sustainability risk refers to the uncertainty of ensuring that sustained growth of a given system, for instance, a company public or household system because certain practices may have negative external factors that cause the destruction of the value chain of the system over a period of time or affect other correlated systems. Sustainable risks relate to ecological stability. They include economic productivity, safeguarding ecological systems and enhancement of the general wellbeing of the society. In well-managed risk situations business activities create financial value but they also severely affect the environment. Ignoring sustainability risks results in an undesirable impact on long-term sustainable developments.
An example of a risk taken by a company in efforts to make a profit is Mouwasat Medical Services Company in Saudi major subcontracts with Al-Magharibi Hospitals and Medical Centers to manage and operate its ENT sections. The company also has an agreement with external universities. These universities provide consultancy, exchange programs for doctors and nurses and innovative medical services to the company (Mahjoub, 2018). These two agreements are huge risks taken by the company because their failure can result in loss of profits and reputation for Mouwasat. 
A failure to reach an agreement between the two parties might lead to delayed decisions that affect the operations of the Company. Mouwasat got into the agreement on assumption that the parties involved will meet their obligations (Mahjoub, 2018). In the event that any of the subcontracted organizations failed to meet its responsibilities, there was a possibility of the company failing to implement its plans which adversely affected financial profit. In cases where the parties submitted erroneous data to the company, it affected the information system and data integrity leading to loss of customers, difficulties in drawing new clients, approximating costs and setting suitable prices. Materialization of such risks resulted in disputes from customers, employees, and other competitors in health care business with eventual huge financial reputational losses.
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