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Personal Branding
[bookmark: _Toc39089057]Abstract
Personal branding is a process that develops and maintains the reputation and impression of an organization, group, or individual through a practice of marketing them and their careers as brands. It involves making an individual; group and organization better through improvement to make a good brand that can be easily be noticed for the benefit of the business. The success of any business depends on the personal brand. A good personal brand is likely to be referred to, by many people than the unpopular brand. A personal brand can be made by anybody to market his services or business (Johnson, 2017). This business strategy establishes people and promotes them in their area of work, skills, experience, and what they stand for. Personal branding is very important to market people's business and their services because customers look for better brands where they take their services. This research study focuses on the importance of personal branding and disadvantages that result from personal branding. There are some of the disadvantages of personal branding although they are not many, they influence the business or people negatively. The effects of poor personal branding can make an individual lose customers or can make businesses spend a lot of money to maintain a good personal brand or make one. The importance of a personal brand outweighs the negative impacts of a personal brand.




[bookmark: _Toc39089058]Introduction
Personal branding is a strategic practice of establishing and promoting an individual, group, or organization in their business or services. It includes advertising the skills, experience, and how the business or services are done. The importance of personal branding depends on the personal brand the individual or business possesses. If the brand is poor and does not capture the main points the customers may be looking for it may not be beneficial as compared to the good brands which consist of what the customers need (Nolan, 2015). There are different strategies of making good personal brands such as planning early, which helps an individual or a business to plan how the company or services offered will be seen with the customers. Making the value of the personal brand, being clear on what is being offered with many other things that are included in the personal brands. Good personal branding has made many companies thrive for a long time such as Coca-Cola and others and they have maintained their customers.
[bookmark: _Toc39089059]Importance of personal branding
Personal branding has various benefits to businesses and people since it helps people to manage their lives and improve their business and themselves. Importance of personal brands includes;
[bookmark: _Toc39089060]Building trust
Personal branding helps to build trust in what the individual or business is offering by explaining why the individual is offering those services and what is it being offered to the people (Labrecque, et al., 2011 ). Those are what motivate people to look for services from individuals with personal brands, the companies with well explained personal brands have a lot of customers who prefer their services other than other companies. Example of personal brands that were made and earned a lot of peoples trust is Oprah Winfrey. She builds a personal brand through her air programs that were watched with a lot of people. Her brand was built through trust and engagement she made with people in a long time.
Despite not airing her show for a while, Oprah Winfrey products and other businesses that use that brand are successful such as the O magazine. The employees working for the business that has a personal brand always feel comfortable while working because of customer's demand and also creates clear and genuine services that focus on building trust if the clients. Many people are always comfortable with the services of products they know where they are coming from and who is behind the work.
According to Nolan (2015), personal branding helps individuals, groups, and organizations to gain the trust of the people they are offering their services or products. For the trust to be built through personal branding the brand should include better content that is related to the services offered.  The brand should show transparency and the experience of other people. When personal branding is good the trust earned for the services and products is good despite the prices. For example, the Adidas Company has developed a personal brand that made a lot of people in the sports and other sectors trust in its products thus they are bought worldwide due to good branding. 
[bookmark: _Toc39089061]Helps in building connections
Personal branding helps an individual in building connections of the services or products provided to many people. It helps to build a reputation that many people consider when looking for the brand services or product offered with the individual. Personal branding is can be done on the internet in which many connections come from (Nolan, 2015). Many people if they want services they always look on the internet the services provided by different brands and they choose what they think is a good brand that can help them get what they want. People will always want to connect with individuals with personal brands because they display what they offer and people interested in their offers can easily connect with them or refer others to them.  Personal branding on social media may lead many people who use social media to connect to those brands if they want there services.
Personal branding help to build connectivity through networking which makes a lot of people know the type of services and products are being offered. For a successful business, the marketing and quality of the goods or services must be good (Collins, 2012). Networking is achieved when personal branding of the company or an individual is available on social media sources such as Linkedln and Facebook where a lot of people can be able to see the brand. Building connections helps in increasing the popularity of the services or products offered. It also increases the number of customers who are willing to try new services or retain services according to the information.
Personal branding help to cultivate a good relationship with people over some time, this is because the brands that are made help to make a long-lasting relationship with people. The brand built that focuses on the production of services of professional help to make strong relationships with the people thus earning loyal customers. This can help the business in cases of financial problems or high competition from other businesses retains their customers who are very loyal to the services provided or goods (Nolan, 2015). Personal branding can make gain popularity through media and have many customers; an example is Gary Vaynerchuk who had a passion for wine decide to develop personal branding that letter made his passion for wine become a big wine business. He started by creating youtube channels about the wine library that regain more subscribers after more than one thousand videos, with many subscribers he started a business of wine using his brand on youtube channel which becomes very successful. He builds connections through youtube with his wine brand he had made and now the business is successful worldwide and remains a key player in online marketers.
[bookmark: _Toc39089062]Building credibility
Personal branding helps an individual to build the credibility of the services or goods offered by a business (Nolan, 2015). It helps in the establishment of the individual or business as an expert in the area of the services offered. Personal branding helps individuals or businesses get recognized with the services they produce to people. For example, Barclay's bank has a brand that explains the main services they offer such as banking services. Personal branding help to market the services offered by individual or business through advertising the services offered. Customers find it easy to look for the services they need through the brands developed than going personally to the owner of the business or at the location to look for the services offered.
Personal branding helps to build the credibility of an individual or business through a good impression portrayed in the personal brand. The message on the brand is used to target market goods and services. People can judge the services or business through the personal branding of the business. The credibility of the business comes from good personal branding thus people look for good brands of business for quality service (Petruca,  2016).
[bookmark: _Toc39089063]Personal branding helps in building confidence
People always gain confidence when they develop their brands because they are known through the brands to be an expert in the area of specialization. It helps an individual to know his worth and values while developing a personal brand. The value of a person and worth to people is what will determine if the brand will get more clients or not (Petruca, 2016). Personal branding makes the expertise of an individual be known publicly which makes the individual confidence in his work.  It can be done by creating an online presence through social platforms such as Twitter, Facebook, and others in which the expertise or services provided will be known to many people. Confidence through personal branding helps the individual to associate with other strong brands that can help in more business connectivity. It also helps in developing networks and also associating with the relevant people of the area of specialization.
[bookmark: _Toc39089064]Personal branding improves authenticity
Personal branding help in strengthening the service delivery of an individual or an organization because they make sure the service provided is done according to the brand's advertisement (Petruca, 2016).  Most of the personal brands are built from the passion or skills of an individual thus it helps an individual fulfill his dreams. Individuals are often authentic while making personal branding because it helps them in prioritizing the work and doing it efficiently. This is common to professionals such as authors of the books or psychologists who make sure they deliver the best services according to their brands.
[bookmark: _Toc39089065]Personal branding helps to stand out from many people.
Personal branding helps an individual to demonstrate his or her skills in a particular area of profession. Many professionals have better experiences in the area of professions such as engineers, technicians, and lawyers but are not hired because they have not developed personal brands to market themselves (Petruca, 2016).  People with personal brands are easily hired than those who do not have since they can show there experience and capabilities publicly. Building a brand allows an individual to show people what they are capable of which is increasing the opportunity of being hired than others. The business with personal brands has access to many customers than the business which doesn't have personal brands because personal brands market their business to many people. Personal branding helps professions to stand out from others and they are likely to be contacted for work through their brands even when they have not applied for the work.
[bookmark: _Toc39089066]Personal branding leads to many opportunities
Personal branding makes an individual or businesses have many opportunities such as job interviews. An individual with personal brands is likely to be conducted to go for job interviews because the employers will have seen their brands early and their experience which can benefit them (Petruca, 2016).  Personal brands can help individuals to be called for motivational speaking to a certain group of people. For example, a professor in Engineering with a good persona brand online or can be called for motivational taking to engineering students. It also opens opportunities for partnerships with other people or business which can be profitable to individuals or businesses. Personal branding helps in securing the future success of the business through opening opportunities for business.
[bookmark: _Toc39089067]Personal branding helps in controlling the image and reputation
Personal brands control the image or reputation of individuals or business, it is through a personal brand that people comment on the services or goods individuals or businesses provide. The reputation of the business or an individual is a personal brand (Petruca, 2016).  When the image of the personal brand is well displayed it is easy to make the reputation of an individual or business because many people look at the image individual or business portray before they can judge the services produced. Personal branding, especially through social media, contributes a lot to the reputation of an individual example when an individual adds anything to his brand profile a lot of reactions result from the people example artists and other people professionals. To maintain a good reputation individual needs to make sure the personal branding has a good image that won't result in negative critics that can lead to the loss of customers.    
[bookmark: _Toc39089068]It helps in the creation of professional security
According to Petruca (2016), personal branding helps in the creation of professional security, especially for the coaches, authors, consultants, and freelancers. With good professional brands there is workflow since when the contract ends, they can be called because of the experience they write on their brands by different people so that they can be given other work.When the contracts expire or they are sucked the best way to remain on the market is through personal branding which will help to market them. Social media is the best way to market the personal branding of the people coaches and professional experts.
[bookmark: _Toc39089069]It makes goals more achievable
[bookmark: _GoBack]Personal branding helps the individuals or business to achieve their goals by helping to market the products or services to people (Rampersad, 2008). Personal brands help people to trust the judgment made by the business people who make them achieve their goals. Products are sold in plenty when people trust in them and also professionals are easily hired by people to offer their services when their services are trusted. Individual making personal brand makes sure the objective in the business is achieved because some of the objectives are kept in the personal brands. The workers work hard to achieve what is stated in the brand to maintain the customer's trust, and by doing this they achieve the goals of the business. There are more efforts given to working to retain the image of the individual professions and the businesses to remain loyal to the customers and by doing this their goals are achieved.
[bookmark: _Toc39089070]Limitations that comes with personal branding
Personal branding is the best way for branding the business by people who own the business because it helps them to market their skills. Although it has some advantages it has also some disadvantages such as the limitation to expand personal brands or poor management. Some of the limitations of personal branding include;
[bookmark: _Toc39089071]Limitation in the expansion of the services
Personal branding establishes professions and businesses by marketing their skills and products thus a lot of the customers identify such businesses or individuals with specific products or services (Petruca, 2016). If the person wants to increase the services offered and include them in the brand might be difficult because the customers are used to specific services and products. The new services might be difficult to gain the market because the customers only trust in the old services or goods. It takes a long time to convince customers that the individual can offer other services in a better way like the previous products. For example, when a lawyer wants to add another logo to his portfolio of skills may find it difficult to introduce new skills because he or she is already established. Customers may turn away from other services because of their perception the layer can only give out specific services.
[bookmark: _Toc39089072]Risk
Personal branding has its risks especially when the business is managed by the owners.If a good brand is made and people are used to it and then after some time, the business faces poor management that does not deliver as to the brand specification it may lead to the fall of the company (Machaz and Shokoofh,  2016). If an individual who is a professional and provides poor services that are under the personal brand, the risk of losing many customers is high. When a brand image is destroyed the personal brand remains popular for negative services which may not be the case in the business. This drives away many customers although the company might have solved the problem and delivering proper services. Poor social media management of the personal brand can put the business at risk because the brand is the image of the business.
[bookmark: _Toc39089073]High cost
Good personal branding is expensive because it takes a lot of time and works to develop good brands. It also takes a lot of money to market the brands through social media and printing cards so that they can become popular (Amoako and Adjaison, 2012). Developing these brands such as the logo, the website, and advertising through social media channels is may require experts who may be expensive. The marketing part of the brands may be more expensive because of the cost of marketing by people who have a lot of viewers so that the brands can be seen with a lot of people. 
[bookmark: _Toc39089074]The client’s perception of the cost
Personal branding can be done in a better way to attract many people especially in the social by professionals or business. The clients may perceive the products as expensive because of the way the brands looks like (Karaduman, 2013). Individuals might spend a lot of money on making personal brands and marketing only to reduce the number of customers that might buy the services or goods because of the perceptions of the cost. For example, a well-decorated watch may be cheap but the way it appears people may shy away to buy it because they think it is expensive. This commonly happens in hotels and restaurants in that people may fear to go in well furnished and magnificent structured hotels thinking they are expensive but they are cheap.
[bookmark: _Toc39089075]Conclusion
Personal branding can be done by professionals to market their skills such as web designers and it can be also be done with various businesses or companies. Personal branding has various benefits to businesses and people since it helps people to manage their lives and improve their business and themselves. The career of individuals needs to make Personal branding is very important to business and professional success because it markets the professional skills and business services or good. Personal branding helps in building the customer's trust which is very essential to retaining customers in any business. It also helps in creating other opportunities for businesses or professionals such as joining new business partners.  There are limitations of personal branding such as the high cost of branding and marketing which must be financed by the business owner (Karaduman, 2013). The perception of the value of services or goods affects the business because an individual can invest so much in making in the making brands and gets few customers. Poor management of the personal brand has a lot of negative impacts on the business or professions. Personal branding is very important in any business success its importance outweighs the limitations.
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