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Introduction
	The use of technology has grown in the 21st century, according to the United Nation, people using the internet has increased significantly. In the year 2000, people who used the internet only accounted for 738million of the world population. This figure has increased to 3.2 billion people in 2019 (World Bank, 2019). This shows the rate at which the population is assimilating information technology is very high.  Today it is evident that the use of information technology is used by many industries in the economy ranging from healthcare, music and entertainment etc. The change in technology also has an impact on the business world. To have a competitive advantage over your business competitors you will need to adjust to the demands of technology. In this paper, I am going to show how you can use information technology to keep ahead of your business competitors.
Websites 
	One of the ways you can keep ahead of your business competitors is by the used of s website. A simple definition of a website interlinked web pages that give information about people about an organisation (Wylie, 2012). Today do not need to move around in search of the location of the business, with the use of a computer people can be able to get the details of an organisation, the products they sell etc. since the internet is accessed by everyone in the world this can increased the target market for your products and thus helping you have a competitive advantage over your competitors.
 To ensure that your website is popular on the internet you need to ensure that you have experts in search engine optimization.  Search engine optimization helps to index your website in popular search engines such as Google, Bing etc. by using specific keyword people may be able to find your organisation details easily (Wylie, 2012).
E-commerce systems 
Rather than using a general website that will only give the details of the business, a business can use an e-commerce system. This is an online platform containing the goods and services a business offers. Information technology has made everything easy, people can easily order any products they wish all over the world, this has been enabled by the use of e-commerce system (Manzoor, 2015). If you have a good e-commerce system your business will ward of competition. 
Some of the advantages of an e-commerce system are lower start-up cost. When you are operating physical shops there a lot of additional costs that are involved in the process. This is because you have, to pay rent, pay employees which run the stores, design the store so that it can attract customers etc. E-commerce helps bring down the cost of business operations and this will helps you stay in the business for a longer time since you will be able to sell at lower prices. By using an e-commerce system you can increase the customer base. With the spread of the internet, many people can be able to view your goods and services order them and even make payment online. Another important thing about an e-commerce system is that is available for your customers of 24/7 basis, unlike the retail shops where you have an opening time and closing time. This will help the business have a competitive advantage over other business.
Cloud computing 
Another aspect of information technology in business is the use of cloud computing services. Cloud computing is a utility model, where small and large organisations can host their data centres, process and application online using the internet (Jamsa, 2013). To get cloud computing services the companies must pays a small fee. In a traditional setup, businesses would be forced to buy computer devices, software and servers. But with the advent of cloud computing services, everything has been simplified. Through cloud computing organisation can now leverage information technology services not easily accessible to them and reach out to more customers. 
Cloud computing services have some advantages, first, it is cheaper compared to buying all the computer and data servers, maintaining and licensing renewal etc. this reduces the costs, secondly is that cloud computing is flexible, you can be able to conduct business using a smartphone or tablet when you anywhere in the world. Thirdly, if an organisation has many branches the cloud computing will help in the integration process, this is because it can be able to convert diverse applications into a sophisticated, user-friendly multi-application service (Jamsa, 2013). 
Use of cloud computing services is also environmentally friendly, a business using data centres and computer hardware are likely to have increased electricity bills which is an additional cost to the business (Jamsa, 2013). Excessive cost in the business will increase the cost of production of your goods and services hence increases in prices, if you have competitors who are selling goods and services at lower prices you are likely to lose your customers, but with the use of cloud computing, you can able to keep ahead of the competition.
Using information technology in communication.
Communication can determine the success or failure of a business, it a traditional setup there is a delay in the implementation of decisions but with the advent of information technology business have been able to fasten the process of communication (Whelan, 2014). Some of the tools that can help you prove communication between different departments of your organisation is by the uses of emails. These are electronic messages that are sent via computer. Communication will help smoothen the process of decision making. Emails can also help build better relationships with customers. You can send messages instantly to your customers, customers can also review the products, and this will help know whether the customers are satisfied with the products and the way the business can improve the quality. Good customer relationship helps the business ward off competition (Whelan, 2014).
Digital marketing 
	To be able to sell more products in the market the business must invest heavily in advertising. Some of the traditional methods of advertising include radio, newspapers and television. These methods of advertising are very expensive for business. Information technology can aid a business in advertising (Waite & Pérez-Vega, 2019). Over the last few years, there has been an increase in the number of people who use social media. In 2019, the estimated number of people using social media is around 2.77 billion. A business can uses popular social media platforms such as Facebook, YouTube, twitter etc. these methods are very cheap. Using digital marketing you can be able to grow you customers globally. Having many customers mean that your business will remain firm helping you keep ahead of business competitors..
Conclusion 
[bookmark: _GoBack]	Information technology is one of the most emergent trends in the business world, in this paper, I have discussed ways in which a business can keep ahead of the competition using information technology. One of the ways is by the use website. Websites can be accessed by a lot of people online, they give the details of the organisation and this might improve the customer base. Use of an e-commerce system can also help increase your customer base. Since they are available on a 24/7 basis customers can be able to view and order products anytime. Another important aspect of information technology is cloud computing, this simplifies the operations of the business. The other most important aspect of information technology is digital marketing this can help the business get a lot of customers worldwide. 
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