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Mass-reach Health Communication Intervention for Tobacco Smoking
The Centre for Disease Control and Prevention defines health communication as the study and use of communication strategies to inform and influence decisions and actions to improve health. In my Pennsylvania Philadelphia community, the public health issue affecting a high percentage is the use of tobacco. This paper will focus on mass-reach health communication interventions.
The Goal for Mass-Reach Health Communication Intervention
The high percentage of the American population prone to the use of tobacco, are the young people. Social and environmental factors are the risk factors that influence the youth to the use of tobacco. The overall goal of mass-reach health communication intervention is to target large audiences through television and radio broadcast, print media, out-of-home placements, and digital media to change knowledge, beliefs, attitudes, and behaviors affecting tobacco use.
Several studies have shown that the use of mass-reach health communication interventions is an effective communication intervention in reducing the rate of tobacco smoking among young adults and youths.  The intervention will rely on different communication channels to achieve the goals, objectives, and communication strategies.
Objectives
The intervention expects a change in both social and behavioral aspects. The intervention will contain effective messaging communicating against tobacco use. Delivering anti-tobacco messages to young people and other age-related groups will help in convincing the targeted population not to smoke, as there will be direct communications of preventive messages, thus influence their knowledge, attitude, and behaviors. The objective of the mass-reach health communication intervention will be as follows.
1. Reduce the initiation use of tobacco
2. Use of tobacco among youths 
3. Increase quit efforts by tobacco users of all ages
4. Inform individual and public attitudes on tobacco use and secondhand smoke.
Situational and Audience Analysis
In the planning of health communication, situational analysis is an essential aspect as a well-planned situational analysis informs and guides all the other steps of health communication planning (Schiavo, 2013). The situational analysis will comprise of a health communication environment report and all factors related to the audience of study. In the United States, Philadelphia has the highest rate of adult smoking among the ten largest cities, at 25.2%. 
An audience profile focuses only on the audience's characteristics, demographics, needs, values, lifestyle, and behavior (Schiavo, 2013).  7.3% of school-going students in Philadelphia are smoking tobacco. According to the Southeastern Pennsylvania Household Health Survey, roughly 20% of city children younger than age seven are exposed to secondhand smoke in their homes ("CDC - Community Profile - Philadelphia, PA - Communities Putting Prevention to Work," 2020). 
Communication Objectives
The communication objective of the mass-reach health communication intervention is to provide information, advice, and guidance to the target audience to incite actions that will protect their health, their family, and the community and nations at large. 
Communication Strategies
1. Deliver high-impact messages via sustained and adequately funded campaigns integrated into comprehensive tobacco program effort. Communications strategies that are health-related can employ several efforts inclusive of paid television radio, out of home, print, and digital advertising at the state and local levels. The strategy can also channel tobacco-related information by use of medial advocacy through public relations, through earned media efforts such as press release, through a conference, through social media and local events (Community Preventive Services Task Force, 2017). 
The great promise of mass media campaigns lies in their ability to disseminate well defined behavioral focused messages to large audiences repeatedly, over time, in an accidental manner, and at a low cost per head (Wakefield, Loken, & Hornik, 2010). 
2. Another communication strategy is to reach 75% to 85% of the target audience through advertisement. The intervention will have an effective media planning strategy that will help to reach the 75% to 85% of the target audience.
3.  Achieve equity to reduce disparities related to the use of tobacco. Recognition of and sensitivity to diverse audiences is vital in tobacco control mass-reach health communications campaigns, particularly to address inequities in tobacco-related use and corresponding inequities in tobacco-related health outcomes across populations groups. In my community, there are racial disparities with the use of tobacco within the community.  the intervention will implement strategies and campaigns that recognize and are sensitive to a diverse audience.
4. The intervention will focus on three message formats, which are testimonials, graphic depiction, and the use of celebrities. The message format is the method or creative approach used to present message content to audiences (). In testimonials, message format real people speak about their experiences with the use of tobacco. As they give about their experiences, the main focus of communication is on their losses, their suffering, and their health deteriorating outcomes attributed to the use of tobacco. In the graphic depiction, there will be visual images and videos that will show the adverse health effects of smoking in the media channels selected. In the message format of suing celebrities, there will be celebrities from various fields such as entertainment and sports who will present anti-tobacco messages.
Action Plan
The first action plan will be to conduct and insight research. The purpose of the study will be to determine the existing knowledge, attitudes, and behaviors of the target audience. The study will also help inform of any motivations and behavioral theory that might be impactful in changing the behavior of the young youths and all the tobacco smoking population. 
[bookmark: _GoBack]The second plan is to conduct formative research that will help in identifying promising messages and concepts. This research will help determine the valid message format that will reach a bigger audience and communicate the information more straightforwardly and effectively that can be understood by ay age group.
The third action plan is to carry out a community evaluation. In the community evaluation, there will be three teams to carry out a sample population evaluation. The groups will gather information such as whether the leading cause of tobacco smoking in the community is linked to social or environmental factors if a high number of the smoking populations are initiated into smoking through the media platforms or peer pressure, and the attitude of the people towards tobacco.
Budget
A mass-reach health communication intervention, to reduce the high risk of smoking among young people requires consistent funding to ensure consistency in the implementation of the program. A budget recommendation should be sufficient to conduct mass-reach health communication campaigns in the state's major media markets addressing the key areas (Centers for Disease Control and Prevention, 2014)). The primary funding of the intervention plan will be from donor firms and sponsors by the local government. The management of the intervention plan will ask for funding from the local government.  
The intervention will also acquire funds for campaigns from television ad buys and from the cost of gross rating points by state and audience. The costs of gross rating points measure the frequency and reach of the audience.
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