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Toyota Motor Corporation is a Japan-based multinational car manufacturer headquartered in Toyota, Aichi. The company was founded in 1933 and has developed to become the second largest car manufacturer with more than 364, 445 employees and more than six hundred branches worldwide. Toyota Motor Corporation became the first car manufacturer to build more than ten million vehicles in 2012. The Toyota Motor Corporation is popular around the world as it manufactures trucks, buses, SUVs, minivans and trucks that are reliable and low-priced vehicles worldwide. The goods manufactured by this globally recognized car manufacturer are greatly affected by the regulations of the government in which it is based and where its products are consumed. The control of the government has a significant influence on the goods manufactured in the automotive industry. This is because they directly impact the design of the car parts, their performance, as well as their protection and appearance. This paper will discuss how different federal regulations play a key role in product decision-making at Toyota Motor Corporation.
Lawmakers around the globe have prioritized fuel efficiency in the recent past. It has been introduced as a law that all car manufacturers such as Toyota Motor Company should comply with. Corporate Average Fuel Economy, which is a set of national and uniform automotive fuel efficiency requirements that must be met by both Toyota Motor Corporation and every other automotive manufacturer, has compiled the fuel efficiency regulations. Following the Arab oil embargo in the 1970s, the standards were introduced and are undergoing a continuous upgrade process (Barron et al (2017). Toyota Motor Corporation's product choices have been critically informed by the requirements set by both the local Japanese government and other governments worldwide. This is because they serve as a mandatory condition that the car producer should take into account the fact that the goods manufactured would not draw buyers in either local or foreign markets before manufacturing their products. The regulations of the government affect the product decision because they formulate regulations that operate on the considerations of product decisions. The Japanese governments, as well as the governments that purchase the goods of Toyota Motor Corporation, have created specifications that should be met by the designed vehicles, such as the incorporation of safety features like airbags, crumble zones as well as seatbelts.
Guidelines regulating environmental pollution have been developed not only by the Japanese government, but also by other governments around the world and by non-governmental organizations(Turneret et al (2016). The legislation therefore played a key role in Toyota Motor Corporation's product decision, given that most of the emissions that contaminate the environment originate from the automotive industry. The international car maker has been forced to rethink the nature of its products, including the implementation of emerging technology to reduce emissions from its automobiles, such as the manufacture of vehicles with high fuel efficiency and hybrid vehicles. To ensure that their goods attract a wide market around the globe, the company must comply with government pollution regulations.
In addition, taxation is another key government regulation that plays a critical role in Toyota Motors Corporation's product choice. Taxation varies from one type of vehicle to another, because the amount of tax levied on a specific vehicle determines the performance of that vehicle. Taxation directly and indirectly influences quality choices in the automotive industry as proof for Toyota. High fuel taxes levied by Western European countries, for example, affected Toyota Motor Corporation's goods for larger vehicles. This is because, given that they consume a lot of fuel, they have become less economical with high fuel taxes and have significantly reduced their demand. The government is also responsible for giving the manufacturing sector incentives and subsidies that differ from time to time. The production of such vehicles by Toyota Motor Corporation, for example, is affected by the absence of subsidies and incentives. Whenever subsidies and incentives are given to the automotive industry by government legislation, the business has high production because output is made cheap (Lewis et al (2017). In Toyota Motors Corporation's product decision, government regulations that are made to protect customers have played a central role. In order to ensure that their citizens are not abused, both the Japanese government and other governments of different states around the world have been active in creating quality standards and even pricing standards. Consequently, the enforced quality and price requirements impact the product choice of Toyota. It makes the company rethink its product choice to ensure that it produces reasonably inexpensive vehicles that comply with quality requirements set by the government. In conclusion, it is clear that the government directly and indirectly controls the product preference of not only Toyota Motors Corporation, but of the entire automotive industry through its legislation and rules. This is because they enforce legislation such as fuel efficiency, pricing, taxes, among others, which are essential criteria that must be taken into account before embarking on the manufacturing process to ensure that the company offers, runs smoothly and complies with consumer expectations. In Toyota Motors Corporation's product decision, government regulations that are made to protect customers have played a central role. In order to ensure that their citizens are not abused, both the Japanese government and other governments of different states around the world have been active in creating quality standards and even pricing standards. Consequently, the enforced quality and price requirements impact the product choice of Toyota. It makes the company rethink its product choice to ensure that it produces reasonably inexpensive vehicles that comply with quality requirements set by the government. In conclusion, it is clear that the government directly and indirectly controls the product preference of not only Toyota Motors Corporation, but of the entire automotive industry through its legislation and rules.
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