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Facts: The individual plaintiffs, the Secondary Ticket Exchange Stub Hub, have filed a complaint against Golden State Warriors, LLC, and Ticket Master, LLC, who have requested for the dismissal of the first amended complaints. The plaintiffs assert that it is a mandate for a person who to attend an event, for instance, the Golden State Warriors game playing at their stadium in Oakland, California, to obtain either a secondary or a primary ticket.
The primary tickets also referred to as first sales are provided by Ticket Platform services that basically have multi- year contracts with various teams in the league or various stadiums. These tickets are mostly sold electronically and accessed through mobile phones, ticket vendors, or the post office. The valuation of the tickets is based on the face value together with an additional fee imposed by the ticket providers. The dominant force in the ticket provider market is the Ticket Master and is the exclusive ticket providers to the Golden State Warriors. Therefore, Warriors’ fans are forced to purchase tickets for league games and play- offs exclusively from Ticket Master.
Secondary tickets are accessible on a Secondary Ticket Exchange platform that resells tickets purchased from ticket holders to sporting events, concerts, and live entertainment. The valuation of these tickets is determined from the prices agreed by the ticket platform and the buyer. The reseller and the buyer do not incur additional fees when using the secondary tickets’ platform. Tick Master alongside Vivid Seats also provides these tickets to their customers. Stub Hub is among the secondary ticket providers for the Warriors’ games the Oracle Stadium. However, in 2012, Ticket Master received the exclusive rights as the Warriors’ secondary ticket providers in a partnership deal that would see them promote Ticket Master as its official secondary ticket provider. In addition, they should deny other secondary ticket providers the right to technically integrate its services with their primary ticket platform. The deal also stipulated that the resale of Warriors’ tickets should only be carried out through Ticket Masters’ secondary platform. The club was required to cancel or threaten to cancel tickets for fans that opted to resell to Ticket Masters’ competitors. The partnership has led joint marketing activities aimed to entice and convince the fans that Ticket Master is the only secure, reliable, official, and guaranteed secondary tickets’ provider to the Warriors.
Consequently, Warriors ticket holders have refrained from using other secondary ticket exchange platforms. Therefore, it has impacted negatively on Stub Hub’s inventory has declined to approximately 80% in comparison to the previous year. Also, the number tickets sold to the Warriors’ fans has declined to approximately 45%. Consequently, Ticket Master increased the service fee imposed on their tickets which is 33% higher than other competing platforms.
The plaintiffs have made allegations against the defendants: the Ticket Master and the Golden State Warriors and Stub Hub has asserted 8 claims, 5 of the claims fall under the federal antitrust law while 3 of the claims fall under the state law. In their defense, the latter requested for a dismissal due to lack of cognizable legal theory. In addition, the defendants argued that Stub Hub complaints fall under the Sherman Act claims and should be dismissed due to lack of cognizable market product. The act stipulates that the product market must constitute economic substitutes influenced by forces of cross- elasticity.  Stub Hub was critical that the individuals who bought the primary Warriors’ tickets could not resell to their platform. It also alleged that the latter had engaged in a series of agreements that limited completion from other secondary ticket providers. Also, it claimed that the latter are in violation of the federal law by conspiring to monopolize the secondary tickets market. It is also alleges that the accused are in violation of the law by entering into exclusive partnerships.
Issue: Does there exists two market products for Primary ‘Ticket Market’ and ‘Secondary Ticket Services Market’ and does the latter violate Sub Hub’s prospective economic advantage?
Holding: These are two distinct markets and therefore a merger between the two is acceptable and does not violate Sherman acts 1 and 2, California’s Catwright Act, and 17200 of the California Business and Professionals Code.
Rationale: The court ruled against Stub Hub prescribing to the guidelines for proposed markets and cognizable products. Due to the nature of the partnership, the latter are not in violation of antitrust laws. The latter was acting in the best interest of their fans to avoid manipulation by other competitors and their marketing strategy led to the exploration of new MLS markets.
Important Information: The case was vital since the Warriors were able to create the primary ticket service and the primary ticket service as a cognizable market product unlike other MLS clubs.
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