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	Social media apart from the fact that it is used for creating and sharing of information, ideas, career interests and other forms of expressions via the network and virtual communities it is also used as a way of improving a business thus creating a competitive environment business wise. The impact of social media has led to the rise of new competitive companies. There are some ways social media has been used by companies to create the existing competitive environment (Skousen 2017). Today, there is 3 billion internet user, and among the 3 billion, 2 billion have active social media accounts.  In this article, the many ways social media has impacted the business world by creating a competitive environment has been discussed. This research article aims at showing the social media strategies companies have adopted in creating a competitive environment.
	Social media has helped companies increase brand awareness and loyalty. Companies have now strategized in creating a social media account that connects the customers to the company affiliates. With the presence of social media, customers find it easy connecting with the company. By connecting to customers in social media company is more likely to increase its brand loyalty and customer retention. Every company now has adopted this marketing strategy thus bringing up a competitive environment. Also, social media has increased competition among companies as companies are finding out what other competitors are doing to be in the lead. Through social media, they have found out what the competitors are doing, and they have adopted the ways thus creating a competitive environment (Noe Hollenbeck, Gerhart, & Wright 2017). This strategy has led to companies creating a Hootsuite that identifies companies that produce similar products like you. By finding out what your competitors are doing, one improves their business by offering way much quality products than your competitors. This finally contributes to a competitive environment.
	Competition has increased since companies have adopted the new marketing strategy with the help of social media. In the recent past, marketing had been a challenge when the time was the factor. Now, marketing has been made easier by the help of social media. Many customers are now connected to social media, so when sharing content, it becomes easier and faster compared to the recent past. This strategy of marketing has led to the growth of companies thus creating and increasing the competition rates by companies. Finally, companies have adopted the new strategy of winning and maintaining customers in social media by building up a relationship. Social media is now used by companies in not only for marketing purposes but also for an opportunity to enrich relationship with the customer. A good example where social media has been used as an opportunity to enrich a company’s relationship with their customer is the tourism companies. Tourism companies build a relationship with the tourist before, during and after the book trips with companies (Kim & Ko 2017). Other strategies companies used to increase competition with the help of social media include; increasing website traffic and search ranks. This strategy of creating traffic on social media in a way markets a company as the social media users find interest in searching for more details on the market.
	Getting it right started on social media to grow one's business is a very important step in creating a competitive environment all over. By the help of social media companies have taken ideas on how they are to improve satisfy the needs of their customers (Skousen 2017). The social media platforms that have mainly been used for creating a competitive environment in the business world are Facebook and Twitter among others. Thus, social media has helped companies match the competition by other companies by adopting the strategies discussed above. 
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