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Restaurant Ownership in Canada
Introduction
Owners of restaurants in Canada are faced with several legal decisions that they need to satisfy in order to ensure compliance with the government. These legal requirements include insurance costs as well as generation of target markets in line with ethic demands. The process of successfully engaging in restaurant operations involves various practices, one of them being marketing and advertising. Marketing generally aims at ensuring that the seller closely understands all the needs and wants of prescribed target markets. It also gives the restaurant owner knowledge on how to reach the customers. Marketing management in Canada involves properly reviewing all the purchase trends of customers as well as transportation fees across all the provinces. Another business law that needs to meet adherence is name recognition. Buyers should have as much information on the product as possible. Ways of promoting customer recognition is through conducting customer surveys, creating product promotions as well as rewarding those who refer other consumers (Perry, 2019). In addition to that, the restaurant also needs to buy or lease a location for conducting their operations. Space needed for business operations varies depending on the nature of the business itself. Factors that affect the space needed include amount of capital available as well as the plans for expansion. In the event whereby the capital is there but no plans for expansion, there would be no need for buying a property for business purposes.
Conclusion
The government of Canada holds zoning laws that are able to control the property that can be established in a given location. The types of building zones, according to the business laws of Canada, include residentials, commercials, industrials, agricultural facilities and recreational zones. Apart from that, having a website for the restaurant has deemed to be very reliable when conducting business operations. The main advantage of having a company website is so as to easily reach customers across all regions.
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