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Promoting Influenza Vaccine
	The center for Disease Control and Prevention (CDC) provides significant resources that would help individuals become aware of the benefits of flu vaccination. Currently, the coronavirus pandemic has caused immense challenges to society as well as the healthcare system. CDC (n.d) has presented the benefits of taking flu vaccine during the 2020-2021 season because of the present COVID-19 pandemic. Although the same resource has emphasized to individuals that the flu vaccine will not stop coronavirus from spreading, it will help in decreasing the load of flu disease, hospitalization and even deaths. Moreover, through reduced hospitalization, the scarce medical resources will also be preserved for individuals with contracted coronavirus disease. The resource has also encouraged its audience to take safe actions in protecting themselves against flue. The three actions recommended include taking vaccination, preventing themselves and treatment. Vaccination is recommended for all individuals that have attained six months and above to receive the flu vaccine each season. Simultaneously, prevention activities include taking actions each day to aid evade from getting in contact with germs. Similarly, treatment comprises the use of prescription medications referred to as antiviral drugs to treat flu disease.
	Moreover, CDC (n.d) has presented quick facts to their resources indicating that less than half of the Americans received a flu vaccine during the last season while more than four hundred and ten thousand individuals were taken to hospital due to flu disease. Therefore, the audience is informed why vaccination is important in reducing the number of individuals hospitalized due to flu. Furthermore, CDC (n.d) also mentions that individuals should receive the yearly vaccine as the initial step of stopping flu illness. The population that is at higher risk of the disease is also presented in the resources. They include young children, individuals with other chronic conditions such as asthma and lung disease, and pregnant women and other individuals who are above sixty-five years. Healthcare workers and other employees working in healthcare organizations that can easily contact the patients are also vulnerable to flu disease. Although, as stated earlier, children younger than six months do not require vaccines, they are susceptible to flu illness and thus, their caregivers need to be vaccinated.
	The resource has also urged individuals to take preventive actions to stop the spread of the flu disease.  For instance, they have recommended to individuals to evade close interaction with sick persons. Also, sick people are allowed to reduce their interactions with other people to avoid infecting them. Cough and sneezes should be covered and individuals to wash their hands frequently with soap and water. Nevertheless, the advertisement has insisted on the benefits of taking the flu vaccine. For instance, the flu vaccine can make individuals evade getting flu illness. According to CDC (n.d), Flu vaccines stop millions of diseases and flu-associated physician visits. The same source added during the 2019–2020-year flu vaccine avoided approximately seven point five million influenza diseases, three-point seven million influenza-related medical visits. Also, the flu vaccine helps decrease the sternness of the flu disease, especially if a person was vaccinated and still gets sick.
[bookmark: _GoBack]	CDC (n.d) has focused on advertising on social media sites to encourage individuals to take vaccines. Using the #SleeveUp to inspire individuals on social media in rolling their sleeves up and take a photo of themselves and that of others in their society receiving a vaccine or rather indicating a bandage immediately after obtaining the vaccine. Notably, the social media toolkit comprises a graphic frame customizable to add pictures, an example of social media message and graphics to inspire other people to roll their sleeves up for a vaccine. The advert was conducted during the national influenza vaccination week in December 2020 (CDC, n.d). Through individuals engaging in the outreach, they can post their photos on Facebook, Twitter, LinkedIn and Instagram with the hashtag #SleeveUp. Then they will need to present the message informing other people on social media why they are taking the vaccine and finally, they will need to tag the @CDCFlu on Twitter or LinkedIn, Instagram or Twitter. The target audience of the promotion is all the public individuals that are eligible to get the vaccine.
	The advertisement technique used by CDC is an emotional advertisement. Emotional technique advertisement is performed in two factors, including the fear factor and the needs of the consumers. Therefore, with the CDC requiring individuals to accept taking flu vaccines, they try to make people accept them. Grigaliunaite & Pileliene (2016) stated that emotional advertisement has different appeals used. CDC used testimonials appeals to present the promotion because it includes individuals talking about the service of vaccination. Through individuals posting their photos of taking vaccines is a testimony that they have already got it. Then presenting the reason for taking the vaccine is creates fear to individuals of getting sick. 
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