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The Inside Matters: Bringing the FrieslandCampina Ingredients Brand to Life
Garver Centennial: A Chain Reaction a Century in the Making

Not One Type

GILLETTE: BUILDING BRAND AFFINITY THROUGH UNEXPECTED
INFLUENCE

GILLETTE: WE BELIEVE IN THE BEST IN MEN

Generation Wild Wilder Launch

Head & Shoulders Settles the Offense vs. Defense Debate Once and For All
Helzberg Diamonds Enables Consumers to Elope In Stores
Helzberg Diamonds Enables Couples to Get Hitched in Stores
National Retailer Invites Consumers to Get Hitched at Helzberg
National Retailer Invites Couples to Get Hitched at Helzberg
Celebrating 100 Years of Hospitality

Cookies in Space Campaign Launches Hospitality to New Heights
Nokia 3.1 Plus Launch

Space City: The Moon Landing 50th Anniversary

Have we lost touch with what's real? HP thinks so — and encourages
consumers to ‘Get Real’

Advancing Care at Hyatt

Bringing Sexy Back to the Box

Mobileye DRIVES Global Investor/Analyst Event

From Corn to Cultured -- Reshaping Perceptions of lowa

Combatting America’s Racial Wealth Gap Through Currency Conversations
What's Your Dollar Sign? How KeyBank Got Personal With Content

Just One Trip

Lis for LACTAID®, R is for Real Milk

The Copernicus Project: The Future of Food Takes Center Stage at SXSW
LinkedIn Coaches Program

Hate speech, guns and potential lawsuits at a small-town high school: Crisis
averted

A Transformation with Purpose

Making Window Replacement Better: Marvin x Emily Henderson
#AcceptanceMatters

It's Gonna Be Maytag

Defining McDermott: Aligning Our Brand with Our Work

Mercedes-Benz USA Cookerly PR Mercedes-Benz USA Shifts Greatness Lives Here Program Into High Gear
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Actors' Equity Association #NotALabRat
Allergan Y&R PR Allergan - MyGlaucoma Campaign
American Airlines Goodbye to the plane that built American — A super sendoff
American Battle Monuments Commission Weber Shandwick COMMEMORATING THE HISTORIC 75TH ANNIVERSARY OF D-DAY

American Heart Association and American
Diabetes Association
Atrium Health

Beech-Nut
Blackmore

Blue Cross Blue Shield Association

Boys & Girls Clubs of Central Orange Coast
Campland on the Bay

Capital Region BOCES
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Celestial Seasonings

CeraVe

CeraVe

Cetera Financial Group

Chuck E. Cheese

Codina Partners

Dairy Farmers of Wisconsin

Department of Defense Joint Artificial Intelligence
Center (JAIC)

Department of Veterans Affairs; Veterans Health
Administration (VHA), Office of Community Care,
[VHA Office of Communications, Employee
Education System and Office of Healthcare
Transformation

Duke Energy

Duke Energy Corporate Communications

Early Warning Services

Edelman

Experience Columbus

Food Lion

Franny Strong Foundation and Michigan
Department of Health and Human Services

Crispin Porter Bogusky and Edelman

broadhead and Evolve Concepts

Finn Partners
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Finn Partners

Current Global and VMLYR
rbb Communications

Department of Defense

Huge

Porter Novelli and GSD&M

Martin Waymire

Know Diabetes by Heart's Type 2: Take 2

Kids Eat Free

Beech-Nut Advocacy: Real Moms, Real Food and Real Community
Connections

Blackmore - From Stealth to Acquisition in Nine Months Flat

A Generation at a Crossroads: Leveraging Data to Power Millennial Health
Solutions

Boys & Girls Clubs of Central Orange Coast Pursue Greatness with Rocket
Science

‘Overcoming the San Diego Special

Five Divisions: ONE BOCES - Unifying Employees for a Culture of
Engagement

Carnival Corporation Pivots to Environmental Progress

Celestial Seasonings Proves That Democracy is Alive and...Dead
Catapulting New Hydrating Sunscreen to Launch Success

Cleansing America’s Top Skin Sins During Cleanse Your Skin Week
Closing the Gap Between Perception and Reality

Chuck E. Cheese Pizza Conspiracy Crisis

Downtown Doral Invites Unhappy New Yorkers

Educating Wisconsin dairy farmers on ROI

Leading Integrated Communication of the Ethical Adoption of Artificial
Intelligence in the Department of Defense

Launching VA MISSION Act Legislation

The Power Behind the Power: National Lineman Appreciation Day

Crystal River Nuclear Plant Stakeholder Engagement Plan

Data Rules Everything Around Me (D.R.E.A.M): How Zelle used Data to Make
“Everyday Better"

Restoring A Historical Injustice

More is Possible in Columbus

Food Lion Feeds Announces Commitment to Donate 1 Billion More Meals

| Vaccinate Campaign





