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Nike’s Celebrity Marketing Report
Executive Summary
This report recommends Lamar Demeatrice Jackson Jr., commonly known as Lamar Jackson, as the best celebrity to use in the endorsement of the Nike Tennis Shoe. As the Nike Corporation seeks enhanced celebrity marketing, its product, the tennis shoe will reach most of Lamar’s fans all over the United States. Lamar Jackson is an American football quarterback playing for the Baltimore Ravens of the National Football League. He was named the NFL Most Valuable Player in 2019, a title on which he received a unanimous selection. He won other trophies while in college, including the Heisman Trophy, Walter Camp Award, and the Maxwell Award. 
Lamar Jackson is a celebrity known long and wide through his achievements as a quarterback in the Baltimore Ravens. His fame and popularity precedes him, and very few people can talk about American football without Lamar coming into the picture. Some say he was too young when he started a playoff game in 2018 when he helped the Ravens clinch the AFC North division title. He has won many football lovers, and he continues to perfect in his skills. In 2019, when he took on a full season as a starter, Jackson Lamar was able to set the most rushing yards record made by a quarterback in a season. He also led in the league with 36 touchdown passes. Nike would be making a great choice if they considered using Lamar Jackson as their celebrity endorser for Nike tennis shoes. An average American who is interested in football would gladly purchase a sports shoe endorsed by such a sports giant as Jackson.


Introduction
Celebrity endorsement is a new and very effective method of marketing as companies use the publicity of celebrities to reach a broader segment of people (Marathe, 2020). Nike Corporation has been taking this method seriously and has mostly used sports celebrities to market their products. Nike itself mainly sponsors these sportsmen. However, Nike has decided to venture on the use of other celebrities to acquire more customers. These celebrities may include the sportsmen who have not necessarily been sponsored by Nike. This move is significant because some celebrities have a more considerable fan base than others, and Nike might not be intending to sponsor all of them. Therefore seeking endorsement becomes an incredible option (Schimmelpfennig & Hunt, 2020). Celebrities who are American football players tend to have an extremely loyal fan base, and using one of them may be a good move for the Nike Corporation.
The report recommends Lamar Jackson as the celebrity to be used by Nike for endorsement. This report, comprises a detailed description of Lamar’s life and background, his achievements, as well as his career history. Lamar Jackson is a young American football player in the Baltimore Ravens as a quarterback. He is 23 years old, and he has already taken up the fame, so many people covet. His skills and popularity to most American football lovers make him the most appropriate choice for Nike in its celebrity endorsement program (Mohamed, 2020). The report also involves photos of Lamar Jackson showing his career accomplishments.
Furthermore, the report will also include the methodology used to collect information about Lamar Jackson. The methodology consisted of surveys done on an online platform, questionnaire, and face to face interviews. It also contains the findings of the study and the reasons for Lamar Jackson’s recommendation as the best celebrity choice for the Nike tennis shoe.
History and Background
This section involves the history and background of Lamar Jackson, his career achievements in college, and upon joining the Ravens, as well as his personal life. It features various games played, awards won, and the records he has set during his life as an American football quarterback. 
Early Life
Lamar Demeatrice Jackson Jr. was born on January 7, 1997. His parents were Felicia Jones and Lamar Jackson Sr., who brought him up in the most economically distressed neighborhood of Pompano Beach, Florida. His father, Lamar Jackson Sr. died on the same day as Jackson’s grandmother in a car accident in 2005. Since then, Jackson Lamar and his siblings were brought up by their mother. Lamar went to public schools. During his studies, he played Pop Warner football with Marquise Brown, Baltimore Ravens wide receiver, on the same Florida league (Brown & Sommers, 2020). However, they were playing for different teams. Lamar played for Pompano Beach Cowboys, and he competed in the same league with his cousin, Trayvon Mullen, who is Oakland Raiders cornerback as well as Atlanta Falcons wide receiver Calvin Ridley. His player icon was Michael Vick, who he wished to emulate. According to his former coach, Lamar Jackson could throw a football 20 yards at the age of eight. A homemade video was also recorded showing him throw a ball a hundred yards.


High School Career
Lamar Jackson played football infrequently in Santa Luces Community High School, where he first attended and sat out his sophomore year. After that, he transferred to Boynton Beach High School in Boynton Beach Florida, where he played two seasons of varsity football. According to Rick Swain, Boynton Beach coach, Lamar had been a hard worker, and his goal was to maximize on his accuracy of passes as well as making quick decisions. The coach indicated that Lamar Jackson spent hours watching film each weak. Lamar played sixteen games at Boynton Beach High School and threw for 2,263 yards and 31 touchdowns. He also ran for 1624 yards and 22 touchdowns. His high school accumulated quarterback rating was 102.7. The last and memorable high school game that Lamar Jackson played was against Miami Central High School, whose team is nationally ranked (Mohamed, 2020). The game was played during the 2014 Florida High School Football Playoff 6A tournament’s first round. Lamar threw two interceptions, and his team was beaten 49-6. 
Additionally, Jackson participated in high school track competitions and posted a personal record of the 100-meter dash in 11.45 seconds. In 2014, he became the payer of the Year by the Lou Groza Palm Beach County High School. He was also rated as a 4-star recruit and received multiple offers to join big college football programs (Putra & Ningrum, 2019). However, after Coach Bobby Petrino promised his mother that Jackson would only play as a quarterback, he decided to join the University of Louisville. 
College Freshman Year
In 2015, Lamar was a freshman at the University of Louisville and played in twelve games out of which he made eight starts. He managed to complete 135 out of 257 passes for 1840 yards. He made 12 touchdowns, ran for 960 yards and made 11 rushing touchdowns (Shen, 2019). In the same Year, he became the MVP of the 2015 Music city Bowl. He received this title after he had passed 227 yards with two touchdowns and rushing for a record 226 yards with two goals.
Sophomore Year
Lamar Jackson played his first game in his sophomore year against Charlotte 49ers and set a record for eight touchdowns in the first half. He completed 20 out of his 39 passes for 411 yards with one touchdown and one interception in the game he played against Syracuse. In the same match, Lamar was able to attain 119 rushing yards and four rushing touchdowns. Their game with Florida State made Lamar the Heisman front runner giving the team a no. Three ranking. In this game, Lamar had completed 13 passes for 216 yards and scored four of his total five touchdowns during the first half (Shen, 2019). Louisville’s offense in their game against Clemson totaled 586 yards out of which 295 passing yards and 162 rushing yards were accredited to mar Jackson. Jackson was named the Walter Camp Player of the Year well as Maxwell best all-round payer of the Year in 2016.
Junior Year
Jackson’s fan base, as well as the media, seemed to have high expectations of him as he entered the 2017 season. Although the opening game between Clemson Tigers saw the Cardinals lose 47-21, Jackson’s skills were still mind-blowing as he ended up in third place in the Heisman voting for the 2017 season (Brown & Sommers, 2020). In the 2017/18 school years, Lamar Jackson was awarded the men’s ACC Athlete of the Year for all conference sports.

Professional Career
Lamar Jackson announced on January 5, 2018, his intentions of participating in the 2018 NFL Draft. Various pundits did not believe that Jackson’s quarterback capabilities were national level. They suggested switching positions, which he declined, declaring that his wish was to play quarterback professionally. He even refused to run the various drills during the NFL Scouting Combine and decided to display more of his passing abilities. In the first round, Baltimore Ravens drafted him, and on June 5, 2018, he signed the rookie contract worth $9.47 million with a signing bonus of $4.97 million (Brown & Sommers, 2020).
His first appearance in the NFL came as he relieved the starting quarterback, Joe Flacco, in the second half of the game against Buffalo Bills. On November 8 of the same Year, Lamar Jackson got his first NFL start as the Ravens played against the Cincinnati Bengals. Joe Flacco had injured his hip two weeks before. Jackson set a record for the Ravens by rushing 117 yards. He helped Ravens win in the following games in the Year 2018 and led all quarterbacks by rushing 695 yards (Levernier, 2019). 2019 season saw Lamar Jackson named as the youngest quarterback to achieve a perfect passer rating. He did not play the final game for the Ravens, yet he still led all quarterbacks with 36 touchdown passes a QBR of 81.10 and a per coverage average of 6.9 yards. He also emerged first with a total of 43 touchdowns and a p.0 passing touchdown percentage,
Awards
Amar Jackson has won awards, including Heisman Trophy, Maxwell Award, Walter Camp Award, Associated payer of the Year, Sporting News Player of the Year, Unanimous Al-American all in 2016. He also won ACC player of the Year in 2016 and 2017, ACC Offensive Player of the Year in 2016 and 2017, and ACC Athlete of the Year 2018. In the NFL, Jackson has won NFL Most Valuable player 2019, 5 times AFC Offensive player of the week, two times NFL Offensive Rookie Player of the Month, FedEx Air Player of the Year 2019, Pro Bowl 2019, and Sporting News Offensive Player of the Year 2019 (Levernier, 2019).
Personal Life
Jackson lives in Owing Mills, Maryland, with his mother and siblings. His home is about 20 minutes from the Ravens training complex. He is a Christian, his pregame meal is shrimp Alfredo pasta, and he loves Superman. He is the founder of Era 8 Apparel, a clothing company.
Methodology
The methodology of the study involved the collection of data, where surveys and in-depth research was conducted. Questionnaires were distributed to the young people, and face to face interviews were done mainly to focus on the popularity of celebrities. 
Data Collection
The report involved a survey that was created on surveymonkey.com. Twenty email accounts received an invitation to participate in the survey. The collection of information using the survey took place between April 1 and April 7, 2020. The findings at the end of the survey were recorded and printed.
Questionnaires were also used to collect data. The questions were distributed to high school students, college students, as well as parents. This method of data collection was carried out also between April 1 and April 7, 2020. The findings were also recorded and printed.
Face to face interviews involved discussions with random persons and the use of random questions. Twenty individuals were politely requested for an interview moment. Data collection through face to face interviews was conducted between April 8 and April 10, 2020. The results were tabulated and printed.
Study Participants
A total of 60 individuals participated, with 20 taking part in the online survey, 20 with the questionnaires, and 20 participating in face to face interviews. All interviewees and questionnaire participants were men within the age bracket of 16 to 35 years. Participants of the online survey were also men picked randomly. Those who participated fell in the following racial categories. Thirty were Native Americans, 13 Caucasian America, 10 Latinos, and 7 Asian Americans. Both the questionnaire and face to face interviews participants were from the middle class while the online survey was random.
Instrumentation
The online survey included questions that described the participants’ ethnic group, age, and gender. The other instrument used in the survey was the Likert scale approach, which ranked Lamar Jackson’s likeability from 1=, not at all, 2= somewhat, 3= neutral, 4= maybe, and 5= definitely yes. The questionnaires were also drafted in the same manner and distributed. The face to face interviews were conducted with random questions, mostly based on the popularity of Lamar Jackson.
Some of the questions included:
· Do you watch American football?
· Do you know Lamar Jackson?
· How would you rate his game?
· What would you do if you saw Lamar Jackson wearing any cloth from a particular brand?
· Where do you place Lamar Jackson in comparison with other sports celebrities?
Results
Of the 60 participants, 58 responded. 90% of that number ranked Lamar Jackson with a likeability of 4 to 5. 9% ranked him three, meaning they were not sure whether Jackson is likable or not. One percent ranked him between 1 and 2. On the other set of questions asked, 99 percent of the participants stated they watched American football. All 99 percent agreed that they knew Lamar Jackson and rated his playing styles as outstanding. One hundred percent of the number that ranked Jackson with a likeability of 4 to 5 said that they would purchase a brand of a cloth worn by Jackson. In comparison to other celebrities, Lamar Jackson emerged third as compared to soccer players and athletes. However, the participants agreed that the named athletes and soccer players command popularity mainly on other localities.
Conclusion
The purpose of this report is to recommend Lamar Jackson as the celebrity endorser of Nike’s product, the Nike tennis shoe. Lamar Jackson is a superstar in the American football field, and his accomplishments make him the best choice for Nike. Nike’s sportsmen are always winners and are recognized far and wide. Lamar Jackson is not an exception. His achievements include winning awards right from high school, through college and even in his professional endeavors, Jackson continues to shine. Jackson would present Nike with an opportunity to capture the American football fans who undoubtedly admire Lamar Jackson. The report has involved various research methods and findings to support the choice of Jackson Lamar.







Appendices
1. The Results of the online survey.
2. The findings from the questionnaire.
3. The results of the face to face interviews.
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