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Communication
Part 1
Globalization has increased the level of interconnection and cultural diversity among people from different parts of the world. This has created the need for a generation with a multicultural identity. Communication, therefore, plays a critical role in preventing misunderstandings caused by personal biases and prejudices in such a multifaceted environment. As Jones (2013) explains, the challenge with communicating in a diverse and multifaceted environment is understanding the differences and being able to be sensitive to how the message is received.
An example of a message that would communicate clearly to a diverse and multifaceted audience is:
That trip was fantastic. Instead of saying: That trip was a slam dunk
While the above two messages may be showing one’s feelings and opinion towards the trip, the communicator must be sensitive to what they are saying and to how the message may be received by the audience/recipient.
Part 2
Transactional model: We had a face-to-face meeting with the CEO where I explained to him about the proposal and he replied that it was good and promised to adopt it in the next financial year.
The transaction model of communication, as Jones (2013) explained, involves communication as a process of creating relationships. The intent is not only to communicate, but to engage with others in dialogue, create relationships, and form an intercultural alliance. According to Jones (2013), in the transactional model, the sender and receiver maintain their positions simultaneously and not exchange positions, as shown in the above instance. In the transactional model, the goal is to promote complete understanding of context because it frames communication as a force that shapes and influences realities before and even after a specific interaction. In the above instance, I (sender) managed to influence the context/message (proposal) by explaining the concepts to the CEO (receiver). In this case, the communication accounted for contextual influences in the interaction with the CEO.

















Reference
Jones, R. (2013). Communication in the real world: An introduction to communication studies. The Saylor Foundation.
