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Assignment

Develop a research design including:
1. The type of survey to be employed
2. A questionnaire

CASE 12-3
Compact Lemon

Ben Johnson, a marketing research staff member, has
been asked to provide a quantitative estimate of the
demand for a new product concept, tentatively called
Compact Lemon. The concept involves a powerful spray
cleaner with a lemon scent to be used to clean trash
compactors. The product will involve a heavy-duty
cleaner that will clean more easily than current com-
petitors, which are not in a spray form, and that will
provide the added benefit of a deodorizer.

Johnson has a research proposal for a telephone
survey—a national random sample of 600 homeowners
screened to be owners of compactors would be phoned
via a WATS line. Johnson wonders (1) whether the pro-
posed questionnaire will deliver the necessary infor-
mation and (2) what improvements could be made.

Proposed Questionnaire for Telephone Survey

1. Do you own a compactor?
2. How often do you use your compactor?
3. Is it satisfactory?
4. Any problems?

5. Have you noticed any odor problems? (Skip if cov-
ered in question 4.)

Our client is considering a new product. The con-
cept involves a powerful lemon-scented cleaner in a
convenient spray container to be used to clean trash
compactors. This heavy-duty cleaner will clean more
easily because it is in spray form, and it will provide
the added benefit of a deodorizer.
6. Which of the following would describe your likeli-

hood to buy the product?
Would buy it
Would very likely buy it
Would not very likely buy it
Would not buy it

7. What is your reaction to this idea? (Probe—any
other reactions?)

8. How often do you use deodorizers in the home?
9. How many people are living in your home?

10. What is your age?
11. Do you have children under eight years old?
12. Which are you?

a. Home owner?
b. Home renter?
c. Apartment renter?

CASE 12-4
Project DATA: An Urban
Transportation Study

The Downtown Agency for Transportation Action proj-
ect (Project DATA) was a collaborative approach to the
problem of improving the high-density movement of
people and goods within downtown Cleveland.1 In
August 1996, the survey researcher employed by Project
DATA was wondering how to collect downtown origin
and destination (DOD) data for input to a comprehen-
sive model of traveler behavior in downtown Cleveland.
Problems had been compounded by a poor response rate
to a recent test of the preferred method of data collec-
tion, a mail-back questionnaire distributed to rapid-
transit users, bus patrons, and automobile travelers.
Consequently, the researcher had to decide in a short

time whether to stay with the mail-back questionnaire
method or try some other, more costly, procedure. Not
to change would involve persuading the other members
of the research team that the problems encountered in
the pretest could be overcome and that the mail-back
method would yield sufficiently accurate results.

Background
Downtown Cleveland represented one of the most
important concentrations of people in the Midwest. It
generally was defined as an area encircled by the
Cuyahoga River Valley, the Innerbelt Freeway, and
Lake Erie. For the purposes of Project DATA, this 
definition was modified slightly to include the down-
town-oriented activity centers adjacent to the south-
east corner of the area outside the Innerbelt Freeway.
These centers include the future location of Cuyahoga

1Funds and assistance for the project were provided by Case Western Reserve University, Battelle Memorial Institute, City of Cleveland, Cleveland-
Seven County Transportation-Land Use Study, Cleveland Transit System, Cuyahoga County, and U.S. Department of Housing and Urban Development.
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