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	The introduction of television greatly impacted the growth and advertisement of sports boxing because television provided a medium through which made it possible for many people around the globe to be a part and witness the art of sports boxing. With the emergence of television, sports boxing gradually gained momentum and even led to an increase in salaries in sports boxing (Bryant, & Holt, 2006). The sports broadcasting Act of 1961 which allowed for the negotiation of professional sports in a league as a single unit with their broadcasters. The provision of the Act for negotiation was initially considered as a form of infringement of the antitrust laws. 
	Roone Arledge was a sports producer for the ABC Sports and an influential agent in television. Rooney's contributions in Sports are considered notable because unlike his predecessors, he revolutionized sports viewership in television by bringing on board the viewers who would then equally enjoy and experience the game and majorly televised every aspect of the sport that was captured by the print media. NFL was ideally suited for television because its fans were loyal, and with the innovative creations of Roone Arledge and the development of Television as a national medium and the increase in television production values, it thus becomes ideal for screening NFL on television. 
	Advertisers invested heavily in televised sports because television at that time was becoming a big thing, and  a national medium, and so was the growth  in sports which led to an increase in its production value because sports  was loved by many and therefore advertisers had maximized on the numbers by investing heavily. Gradual fragmentation between local sports and the internet came as a result of the increase in internet supply which resulted in an increased number of channels that broadcasted sports, local sports television having a limited time for broadcast, it thus became hard for them to match the existing competition and so this saw the gradual fragmentation between the two outfits. 
	As a result of the gradual fragmentation, the executives began to reassess the role of the sports within the newscast, more so in reference to research that suggested the ranking of sports to be at the bottom of why local sports were watched. The major concerns of the journalist bloggers were the little that blogging had on media outlets or even on their personal development; they also cited lack of for the extra work they were given, and lastly, they cited lack of training on the ways to implement the blogging exercise they were given (Schultz, and  Sheffer, 2014). Blogging became a double-edged sword because with the increased development in media technology, more people turned to express their own opinion through blogs and this attracted a huge number of fans who saw the rapid growth of blogs over time, it is with that effect of blogs to attracting audience through technology that it could equally lead to the abandonment of media sport broadcasting. 
	Social media has assumed the traditional role of broadcasting because it has become the main avenue through which people interact and shared information at any time. Social has successfully created a platform bigger than the traditional sports broadcasters since with social media, information relating to every aspect of life is fully conveyed in these channels and thus making it the new traditional means to communication broadcast. Some of the challenges for sports television included the difficulty in adapting to change in technology, cost and monetization also became a challenge with the growth of internet due to emergence of other digital sports avenues, and ethical issue became an issue as a result of timing in news broadcasting, incorporating the new technology in the traditional means also became a challenge.
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