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Consumer Behavior
Consumer behavior refers to how individual and organizations behave when it comes to making decisions on what to buy. It is difficult for an individual to decide what to buy when the products are of various designs. It may seem easy for customers to buy products but it is not. The market has a variety of products designed different to serve similar or different purposes.  Different consumers have different tastes and preferences when it comes to buying products. (Trudel, 2019). Buying a product for consumers involves several stages in making the decision. One has to identify their need, then the product that would fully satisfy the need. Research on the products helps in deciding the best product for the need. If a customer is satisfied by a certain product, then it is safe to say that the decision was wise. Product design is the key element in consumer behavior. Consumer behavior is dynamic since different people have different tastes and preferences. Depending on the feedback form oneself or other people one may decide to buy a particular product. 
Product design is an essential aspect when it comes to consumer decisions. A firm with better product design gains lots of profits in the long run hence staying above the market competition. A good product design attracts enormous numbers of customers based on the level of satisfaction. The higher the comfort, the more senior the sales and the higher the number of consumers of that product (Mothersbaugh et al., 2019). The market has a variety of products designed different to serve similar or different purposes.  Different consumers have different tastes and preferences when it comes to buying products. Kraft Heinz Company is a foodstuff company that uses various methods to achieve its market's right product. The company has introduced different products and packaging methods to attract more customers. Despite their much effort, the company still faces several challenges due to the changing consumer behavior. Like any other organization, the company's consumer behavior is influenced by cultural, personal, social, and psychological actions. Individual’s personality determines their decision when it comes to buying products. They are also influenced by likes, dislikes, priorities, morals, and values. Different consumers have different preferences on the type and design of a product to purchase for consumption. For example, what children learn for their family or friends in terms of choosing products to consume becomes their culture. 
The specific factor influencing customer behavior in Heinz’s company is the psychological factor based on consumer attitude. Everybody's response to a particular product in a market based on their perception and attitude affects consumers' buying decisions (Trudel, 2019). Society has grown a negative perspective on the company's products leading to many losses. Customers tend to follow other people’s views, especially from the community, on what they decide to purchase. When it comes to buying groceries, customers follow a specific process in their decision to buy. The groceries should be fresh and of good quality. Kraft Heinz should lean on marketing campaigns to help advertise and promote its products. Marketing campaigns will help change the negative perspective in society, thus attracting more customers. 






References
Mothersbaugh, D. L., Hawkin, D. I., & Kleiser, S. B. (2019). Consumer behavior: Building 
marketing strategy. McGraw-Hill Higher Education.
Trudel, R. (2019). Sustainable consumer behavior. Consumer psychology review, 2(1), 85-96.

 


 


1


 


 


 


 


 


Consumer 


B


ehavior


 


 


 


Student’s Name


 


Institutional Affiliation


 


Course Name


 


Instructors’ Name


 


Date


 


 


 


 


 


 


 


 




    1           Consumer  B ehavior       Student’s Name   Institutional Affiliation   Course Name   Instructors’ Name   Date                

