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Corporate Social Responsibility
Managers run organization, and they are responsible for the firm performance. According to Archie’s theory, managers’ have four responsibilities; they include ethical, discretionary, legal and economic. All these responsibilities enhance the reputation and performance of the business. This theory is suitable and effective in business because it covers all aspects of Corporate Social Responsibilities. Economic responsibilities are essential because the firm produces goods and services so that creditors and shareholders are paid. Ethical responsibilities shape organizational behaviour. Discretionary responsibilities involve training unemployed people. Legally the firm obeys the law set by the government. This theory is useful because the firm does not only consider maximizing its profits and sales; they also believe the corporate citizenship and responsibility of the organization. It is essential for customers to be satisfied and feel appreciated, which can be only be done through embracing social responsibility, as Archie stated. Firms should think of how they are impacting the community, which can be done through being responsible enough. Sustainability of the environment should be a significant concern for the firm. 
From the theory, CSR has three measurements, the corporate social responsibility, which included economic, legal, discretionary and the ethical level, corporate social susceptibility which included, defensive, adaptive and proactive. The last measurement was the relevant public problems which included discrimination, the safety of workplaces and environmental protection. Archie’s theory is relevant because it affects the image of an organization positively, which enhances public relation. Corporate Social Responsibilities is a key to success which helps the company to invest in social programs. When the company has a good reputation, stakeholders will have an advantage because they will have high returns due to excellent performance f the business.
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