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Marketing a New Product
Definition and Explanation of Concepts
The strategic planning process
It is characterized as a process that outlines key objectives while outlining the product marketing process's assessment process to be influenced by external and internal circumstances. The process helps to refine the formulation and implementation approach and provides an opportunity to track progress and make the required improvements if necessary.
SWOT
It refers to the strengths, weaknesses, opportunities, and threats to an organization. This method is applied in evaluating the company's four major components. SWOT analysis is carried out on the commodity, location, company, and individuals in most cases.
Segmenting of the Market
This is a strategy in marketing that divides the target market into smaller target groups. Te small groups serve common interests, needs, and preferences, such as companies, customers, and countries. In addition to this, a structured method is used to implement the target (Mandal, 2017). In particular, marketing segmentation aims to use real data to ensure that elements are accomplished in marketing planning.
Marketing of Goal
This refers to the community of customers on which the company appears to concentrate and target its product. In the preparation of marketing campaigns, the target market is the first analogy and key goal to be stressed. It can also be discussed as a category of individuals sometimes represented as either purchasers or consumers of the general product (Zhang et al., 2011, p. 362). Most commonalities, such as similar characteristics, lifestyle, income, community, or interest, consist of the target market.
Positioning Goods
This is a technique that seeks to give a good presentation to the product. The placement of goods allows the marketer to ensure that the process meets the target audience's needs. Although the process is similar to market segments, its earlier phases concentrate on broad marketing campaigns (Mandal, 2017). The product positioning thus focuses on the central marketing exploration to the detriment of future product buyers.
Offerings: —product, price, and service.
Offer: This is a product or service conceived to provide various customers with essential values (Zhang et al., 2011, p.365). The offer's purpose is to ensure that the customers or one of the components meet their needs and wishes. In this case study, three main offer types are explored, including costs, goods, and services.
Product: The commodity is defined as any products which can be sold, purchased, or even owned. In most cases, the customer buys the product, which meets his needs. Thus, various goods must have unique features since this attracts different customers or buyers to particular products.
Price Price: It is known as the amount to be charged for a particular service or the purchase of certain products. The majority of payments are assumed to be a single standard, although the amount paid is likely to be used in the care of the commodity before its disposal can be completed.
Service: It concerns a benefit but intangible action offered to a buyer. Examples of services include driving and flying aeroplanes. 
In your product evaluation, use two or more of the concepts from part 1
I will be evaluating Coco Tossed Bread in this segment as the new product. It is important to note that various varieties and types of bread on coconut tossed bread are on the market. Therefore, it is essential to conduct an in-depth market evaluation to ensure that bread produces a profit when introduced to the market (Mandal, 2017). In the assessment of coco tossed bread, first and foremost, market segmentation is used. As previously mentioned, it refers to finding a targeted market to split the decisive market into different segments. Effective category consumers consider the established groups to be playing an important role.
Market segmentation is crucial, according to Zhang et al. (2011, p. 361), as it helps producers split the city into different parts and ensures a fair flow of bread, and, as a result, satisfies the market's needs and supplements low supply areas. The main focus will be on sites with minimal bread flow since the delivered bread in such locations is insufficient, and therefore, there is a need for more bread in such sectors. Social status and price are the second norms (Mandal, 2017). Because coconut tossed bread will be higher than that of other bread companies, social status is significant. The bread would also be targeted at people with a higher income and a middle to higher social class, and this must be taken into account when selling the new product.
Analyze security, privacy, ethical, and legal issues related to the digital information world and marketing
Security and Privacy  
In circumstances where individual data and information are frequently exchanged on different online networks, privacy and security concerns are paramount. Any of the data collected and deemed crucial could include information on residential and bank accounts. Therefore, it could be vulnerable to leakage and hacking if the company has not developed a critical data mechanism. The process can invoke and undermine the security of various individuals.
Legal and Ethical Issues
When dealing with worldwide digital marketing, it is crucial to analyze and evaluate all the details. Both online platform and marketing problems should be reviewed and ensure that either the organization or individuals are not adversely impacted at any point. A typical example of breached privacy is the ripping of protected files without the owner's permission (Faisal, 2016). Therefore, since it is permissible and an infringement of the legal branch, this norm should not be promoted.
In addition to this, there are cases in which the weaker status of digital predators is violated. The system under which digital criminals abuse the weaker status is an ethical issue, while it is considered a breach of the law at the same time. Phishing is the practice of using false information to get more information about others, and this tactic is unethical (Faisal, 2016). This involves gathering bank information, and most of the individuals involved in these activities claim to be either financial institutions or bank representatives.
Conclusion 
In conclusion, there are various issues relating to marketing that have been discussed throughout the paper.  Notably, the product mentioned was coconut tossed bread in this case. There are many instruments of marketing the product uses to ensure that it is properly marketed. Pricing and market segmentation makes some of these approaches that can be employed by their product. 
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